
A Journal of the Press Institute of India - Research Institute for Newspaper Development

July 2017 | Volume 38 | Issue 7 | Rs 40
www.pressinstitute.in

SurveyRIND

1

29th November 1814. The London Times was the first newspaper to be printed on the double-cylinder press (above) designed 
by Friedrich Koenig and Andreas Bauer. Trained printer and untiring inventor Friedrich Koenig travelled to London in 1807 to 
realise his idea of a steam-driven printing press. While there, he met precision engineer Andreas Bauer and, in November 
1814, The Times became the first newspaper to be printed on their double-cylinder press. This laid the foundation for printing 
on an industrial scale and for access to print media for a much broader section of the population. KBA is all set to celebrate 
200 years of its founding. For more, see page 16.

A JOURNEY FROM CYLINDER PRESS TO DIGITAL PRINT
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FROM THE EDITOR

‘Work with the world as you find it, not 
as you would have it be’
Speaking at the Future of  Newspapers Conference 

in Turin, Italy, Jeff  Bezos had some advice for  
the newspaper industry. “When you're writing, be 
riveting, be right, and ask people to pay." Focus 
on readers first, not advertisers, he stressed. While 
responding to a question about the similarities 
between running Amazon and the Washington 
Post, Bezos made it sound all so simple. “We run 
Amazon and The Washington Post in a very similar 
way in terms of  the basic approach. We attempt to 
be customer-centric, which in the case of  the Post 
means reader-centric. I think you can get confused, 
you can be advertiser-centric — and what advertisers 
want, of  course, is readers — and so you should be 
simple-minded about that and you should be focused 
on readers. If  you can focus on readers advertisers 
will come.” What Bezos means is that the reader is 
the boss. Wasn’t it always the case? 

Bezos also made another pertinent point – that the 
Post should be run as a profit-making business and 
that news organisations shouldn't hold out for rich 
patrons who are willing to lose money indefinitely. 

“This is not a philanthropic endeavour. For me, I really 
believe, a healthy newspaper that has an independent 
newsroom should be self-sustaining. And I think it's 
achievable. And we've achieved it.” Reminds me of  
what we were taught in journalism class 25 years ago 
– that a successful newspaper is a commercially well-
run newspaper. Bezos also said whining about the 
Internet and the death of  the old business models 
won't help. “One of  the first rules of  business is 
complaining is not a strategy. You have to work with 
the world as you find it, not as you would have it 
be.”

The Columbia Journalism Review (CJR) has today 
focused on what it calls “an unlikely player in the 

digital media”. While referring to 39 of  the staffers 
laid off  from HuffPost last week (their union contract 
guaranteed severance pay and health benefits), CJR 
provides “a snapshot of  an evolving landscape for 
digital media labour”, in which the NewsGuild and 
Writers Guild of  America play a growing role. News 
unions “never really went away,” Gary Weiss writes 
for CJR, “but for the first time in memory they are 

Sashi Nair
editorpiirind@gmail.com

proactive rather than on the defensive. They are strong 
on promoting diversity and editorial independence, 
and often provide impressive raises, but tend to 
skimp on traditional worker protections — overtime 
pay and even just-cause firing — because they aren’t 
seen as that important to the new generation of  
newspeople.”

According to CJR, since 2015, staffs of  several online 
news operations have opted for union representation: 
Vice, Gawker, The Guardian US, Slate, and others. 
CJR cautions that amid a digital advertising market 
increasingly controlled by the dual-headed monster of  
Facebook and Google looms a fearful prospect that a 
broader digital media bloodbath may be approaching 
and that those old-school worker protections (unions) 
may yet have an important role to play. Something 
news publishers here in India might have not thought 
about yet. 

Journalism.co.uk, published by Mousetrap Media, 
an independent online publishing company, says   

  this year’s Digital News Report from the Reuters 
Institute for the Study of  Journalism, just published, 
is full of  the usual concerns about fake news, failing 
business models, and the growing power of  platforms. 

“In many ways, the headline figures around news have 
got even worse in the last 12 months, with low trust 
and high levels of  news avoidance, combined with 
staff  cutbacks in commercial and public service 
media, which suggest we may be locked into a 
destructive and downward spiral of  confidence in the 
news.” Lying behind these bleak quotes and statistics 
is a growing recognition from publishers, platforms 
and consumers that something ‘must be done’ to 
restore trust, confidence and fortune. Many news 
organisations have been refocusing their business on 
high quality unique journalism that people would be 
prepared to pay for, as well as ways to demonstrate 
the transparency, fairness, and accountability of  their 
journalism (fact-checking etc).” Honesty, accuracy, 
fairness, balance – the fundamentals of  good 
journalism can never change.  Sad they are in such 
short supply today.
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The Indian print industry has undergone a 
revolutionary change the past 21 years. When 
economic reforms were introduced in 1991, the 

printing industry took the opportunity to upgrade and 
modernise, and there are now approximately 250000 
small, medium and large printing presses with a capital 
investment of  over Rs 22 billion. The Indian printing 
and packaging industries have a compound growth 
rate of  over 13 per cent (according to the All India 
Federation of  Master Printers). The sector is driven 
by a bunch of  young, well-educated entrepreneurs 
who are trying to find new avenues which will help 
the industry stay within all environmental norms. 

The printing industry’s use of  paper, hazardous 
materials in printing inks and the generation of  
volatile organic compound (VOC) emissions from 
cleaning solvents have an impact on the environment. 
Pollution prevention is accomplished through changes 
in production, operation, and raw materials use, in 
contrast to pollution control, which is accomplished 
by the adoption of  emissions-abatement or waste 
treatment technologies. Many offset printing firms 
have achieved significant reduction in emissions 
and regulatory costs through pollution prevention. 
Adoption of  alcohol-free fountain solutions, solvent 
recovery and reuse, non- or low-VOC inks, and non- 
or low-VOC blanket and roller washes are examples 
of  the kinds of  process changes that have led to 
significant improvement in the pollution scenario. 

Emission of  VOC in offset printing
The release of  VOCs is a major environmental 

issue facing the printing industry. VOCs are organic 
compounds that react with nitrogen oxides (NOx) 

Reducing VOC emissions in 
offset printing

Reducing VOC emissions in the offset printing industry to meet government 
norms is the main goal of all printers. Two academicians, M. Nandakumar 
and N. Bose, discuss the environmental issues facing the print industry 
today and focus on pollution prevention techniques used to reduce emission 
of VOCs or eliminate the use of VOC in all areas of print processing and 
printing 

in the presence of  sunlight, to form ozone. Ozone 
in the lower atmosphere is a lung irritant. VOCs can 
come from many points in the offset printing process, 
the type and amount of  emissions depending upon 
the production volume, type of  raw material and 
technology used, and VOC control procedures in 
place. 

VOC emissions tend to be concentrated in three 
stages of  the printing process: prepress proof, 
printing press, and finishing. Most VOCs stem from 
the printing process, specifically from the use of  
petroleum-based ink, IPA for damping systems, and 
cleaning solvents such as trichloroethane, methanol 
and toluene – all chemicals that evaporate as they 
are used in the printing process. The main sources 
of  VOCs are the damping system and cleaning 
solvents. In fact, eliminating the damping solution 
by switching to waterless printing may reduce VOC 
emissions by 50 per cent or more. Press washes are 
another important source of  VOCs.

Waste generation
Printers generate an array of  both hazardous and 

non-hazardous waste. The types of  waste in the offset 
printing process can be classified as follows:

Hazardous waste
Spent solvents: Acetone, carbon tetrachloride, • 
ethanol, ethyl   benzene, isopropanol, methanol, 
methylene chloride, mineral spirits, toluene and 
xylene
Spent fountain solutions with hazardous • 
components (alcohols, ethylene glycol, etc)
Waste inks with solvents and heavy metals: ink • 
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sludge containing chromium, lead, or cadmium. 
sodium hydroxid
Strong acid wastes: chromic, hydrochloric, • 
nitric, phosphoric and sulfuric acids
Cleaning rags contaminated with solvents and • 
inks containing heavy metals
Containers with hazardous residues of  solvents, • 
inks or adhesives, if  not legally empty

VOCs
• Inks: alcohols, aliphatics, ketones, xylenes
• Fountain solutions: isopropyl alcohol (IPA)
• Adhesives: ammonia, isopropanol, toluene
• Cleaning solvents: acetone, chlorinated solvents, 

kerosene, methanol, naphtha, and toluene

Contaminated waste water
Any liquid hazardous waste dumped down the • 
drain

Nonhazardous solid waste
Waste substrates: paper, plastic, foil, etc from • 
trimmings, rejects, and excess quantities

Non-hazardous waste inks: water based inks • 
without heavy metals
Legally empty containers (no more than one • 
inch of  residue for a 55 gallon drum or 3 per 
cent of  the total capacity)
Empty cartons, wrappers, and roll cores• 

Methods of  waste reduction
Many printers have begun to see the connection 

between reducing waste and cutting cost. Since the 
cost of  properly managing and disposing of  hazardous 
waste is so high, reducing generation of  these wastes 
can lead to significant cost savings. Many firms are 
trying to increase material efficiency in order to reduce 
costs for materials and waste disposal. Energy use is 
another area of  focus. Overall, printers are paying 
greater attention to material and energy efficiency 
as a way to reduce costs and improve environmental 
performance, and become ‘eco-efficient’. 

VOC reduction through process change
There are two broad ways by which the printing 

industry can reduce VOC emissions. The first is by 

A chart showing offset printing steps and emission of  VOCs in the environment.
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using abatement equipment to ‘burn’ the emissions 
as they leave the plant. This approach, although 
effective, is also costly. A more cost-effective and 
efficient way is by preventing pollution. Pollution 
prevention is defined as “the elimination or reduction 
in volume or toxicity of  waste prior to generation 
or prior to recycling, treatment or release to the 
environment”. Recycling, treatment, or recovery 
of  waste are considered less effective because they 
do not eliminate adverse impacts associated with 
manufacturing the chemicals and with handling and 
treatment. 

Printing inks
Printing ink is an indispensable part of  the printing 

process. However, ink can be problematic from an 
environmental standpoint for two reasons – it may 
contain hazardous materials such as metals used for 
colouring and solvents used to accelerate the drying 
process; or, it may emit VOCs during the printing and 
drying processes since it may be alcohol or petroleum-
based. To counteract these effects, ink manufacturers 
have introduced low-VOC inks and other types less 
taxing on the environment. 

Ultraviolet (UV) curable ink
Solvent-based inks dry through evaporation of  

solvents in the ink. In contrast, UV-curable inks 
dry by curing through ultraviolet light-induced 
polymerisation. Some benefit of  these inks are: 
a decrease in or elimination of  VOC emissions, 
improvement in productivity through shorter drying 
time, and a reduction of  the amount of  cleaning 
solvents used, since UV curable ink does not dry 
on the press and in the ink fountains. There are 
disadvantages as well: the ink cannot be used on all 
substrates, it can cost more than conventional inks, 
and a lot of  investment is needed to change over to 
UV-curable ink.

Electron-beam curable ink (EBC)
Essentially, this ink is similar to UV-curable ink, 

except that electron beams are used for drying. The 
benefits are almost the same, but initial costs are 
higher. The advantages are similar to those of  UV-
curable inks.

Vegetable-oil-based ink
This type of  ink is well known to offset commercial 

printers. It can be used in either heatset or non-

heatset web presses and also in sheet-fed presses. 
No equipment changes are usually necessary in 
order to change over to this ink. Soybean-based ink 
is the most commonly used in this category. It can 
have as much as 80 per cent less VOC content than 
petroleum-based inks. Another advantage is that 
water/detergent type press washes can be used and, as 
a result, the use of  high-VOC solvent-based cleaners 
can be reduced. Nevertheless, there are some issues 
that limit the adoption of  soybean oil ink. First, it 
costs more than conventional ink. Second, its drying 
time is longer than that of  conventional petroleum-
based inks. Third, operator re-training is required to 
achieve the same quality standards.

Water-based ink
Water-based ink is typically composed of  pigmented 

suspensions in water along with film-forming 
chemicals. The best application for it is flexographic, 
gravure printing, and textile screen operations. The 
main advantages are that it is often classified as 
non-hazardous, and no special air pollution control 
equipment is required. Disposal costs are often 
reduced, and these inks are less toxic to employees. 
Nevertheless, it has some technical limitations, such 
as restricted colour choice, less transfer efficiency of  
ink to the substrate and longer drying time, which 
results in reduced press speed. Because there are no 
solvents that evaporate to help dry the inks, water-
based inks must be heatset and dried in various types 
of  ovens. Generally, water-based ink systems are 
run through gas-fired re-circulating air ovens. When 
presses have limited space available for expansion or 
modification, the ability to dry the inks has a definite 
bearing on the press output. Further, the use of  the 
ink demands basic chemistry training for operators.

Waterless printing inks
Waterless printing inks have high viscosity, which 

means that the initial capital investment is high and 
strict monitoring is required during the printing 
process. Special offset presses, plates, exposure 
methods, and plate-handling techniques are needed. 
From an environmental standpoint, the significant 
advantage of  waterless ink technology is that the 
damping system is eliminated, which in turn eliminates 
the use of  isopropyl alcohol (IPA). Other alternative 
processes that reduce VOC emissions from inks 
are the result of  improved process operations or 
technology changes, rather than raw-material changes. 
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They include: 
Avoiding ink evaporation by keeping ink • 
containers closed
Scheduling printing jobs using a standard ink • 
sequence from light to dark
Reducing ink vaporisation by using diaphragm • 
pumps, which heat ink less than mechanical 
vane pumps
Using ink-viscosity measuring systems to • 
prevent excessive use of  solvent
Using automatic registration systems to • 
reduce the time needed to approve the start 
of  a production run, thereby reducing ink 
consumption

Damping solution or fountain solutions 
On offset printing presses, the damping system 

applies a water-based dampening solution to the 
printing plate before it is inked. The objective is to 
prevent ink from adhering to the non-image areas of  
the plate. One of  the most commonly used fountain 
solutions is IPA. Though IPA is very efficient in 
offset presses, it adversely affects the environment 
and worker health. IPA is a VOC that has prompted 
many environmental regulations. Also, IPA vapours 
are a respiratory irritant. Its low flash point (53° F) 
makes it a flammable chemical that has to be handled 
and stored with tremendous caution. 

VOC emissions from the damping system can be 
reduced or eliminated either by reducing the isopropyl 
concentration or replacing IPA in the fountain 
solution with alcohol substitutes. Substitutes can 
reduce VOC emissions by 90 per cent. However, any 
change in the fountain solution might require changes 
in the printing press, depending on the interaction 
of  the alcohol substitute with the specific press, the 
ink roller, the substrate, the damping system, and the 
blanket wash and ink. 

Another way of  reducing VOC emissions is 
to refrigerate the fountain solution to retard the 
evaporation process by up to 40-45 per cent. 
Refrigeration of  fountain solutions requires the 
installation of  a reservoir and a recirculation system. 
Refrigerating fountain solutions may also improve 
overall print quality. However, fluctuating fountain 
solution temperatures directly affects the solution’s 
viscosity. Variations in viscosity vary the amount of  
water delivered to the plate, which alters the press 
ink/water balance. 

Cleaning solvents for rollers and blankets 
Cleaning solvents are used to clean printing 

equipment, printing rollers and blankets that transfer 
the ink-filled image to the substrate. Many cleaning 
solvents are petroleum-based and include toluene, 
xylene, methanol, glycol ethers, and trichloroethane 
(TCA). These chemicals have high VOC content 
(60 per cent) and high vapuor pressure. Without 
doubt, they are effective cleaning agents. However, 
alternatives are available and include:

Water-miscible cleaning solvents
These contain water as a partial substitute for 

solvents. They can reduce VOC emissions by 20 to 
50 per cent.

Vegetable-oil-based blanket washes
These washes do not contain petrochemical solvents 

and have an average of  5 per cent VOCs. Though 
they reduce the VOC, three performance issues limit 
their positive impact: 

First, compared to petroleum-based washes, 
extra effort is required to achieve the same level of  
cleanliness. 

Second, they leave an oily film that has to be 
removed. 

Third, they take more time to dry, resulting in longer 
downtimes when switching jobs.

VOC emissions from cleaning can also be • 
reduced by changing operating practices. Some 
examples are: train operators to use only the 
amount of  cleaning solvent required for the 
task at hand. 
Develop a cleaning procedure or chart that • 
recommends a certain quantity of  cleaning 
solvent to be used based on characteristics of  
the production run (time, colours, substrate, 
etc).
Utilise proper solvent dispensers or squeeze • 
bottles to prevent overuse of  solvents. 
Discourage the common practice of  submerging 
a shop towel in cleaning solvent.
All receptacles containing cleaning solvents • 
should be closed properly to reduce 
evaporation.
If  possible, schedule sequential runs from light • 
to dark ink, and dedicate presses to specific 
colours to reduce the frequency of  cleaning 
operations and the use of  cleaning solvents.
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Conclusion
There are several ways in which the printing 

industry can reduce VOC emission and reduce or 
eliminate the use of  harmful chemicals and help 
keep the environment green. Many printing units 
have implemented environment management 
systems like ISO 14001 which demonstrates 
real commitment to continually improving their 
environmental performance. Change in attitude 

towards waste reduction strategies can lead to savings 
and improvements. A set of  drivers for printers to 
adopt waste minimisation management techniques 
may be used to improve environmental management 
in the offset printing industry. 

(M. Nandakumar is principal and head of  the Department of  
Printing Technology, Arasan Ganesan Polytechnic College, Sivakasi, 
Tamil Nadu. N. Bose is senior professor in Mechanical Engineering, 

Mepco Schlenk Engineering College, Sivakasi, TN.)
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The Women in News Editorial Leadership Award recognises an exemplary 
contribution of an editor to her newsroom - and under her leadership the contribution 
of her newspaper - to society. Karima Kamal, columnist and contributing editor for 
the Egyptian daily, Al Masry Al Yom, has been named the 2017 Laureate for Middle 
East and Africa. Pamella Sittoni, editor of the International Desk for the Nation Media 
Group and managing editor for The East African, a weekly circulated in Rwanda, 
Uganda, Tanzania and Kenya, has been named the 2017 Laureate for Africa.
"I am humbled by this great honour,” says 2017 Africa Laureate Pamella Sittoni. 

“This award is a strong confirmation that the world is taking notice of the important 
contribution that women leaders in media houses are making to the development of 
their countries, regions and the world. I'm confident that it will inspire other women 
journalists, particularly the younger ones, to aim for the top through diligence."

On being named a winner, 2017 MENA Laureate Karima Kamal says:  "I am very 
pleased to have received the Award as I feel it is the crown of my professional journey. 
The Award supports those who defend the freedom of the press, and is also a confirmation of the 
importance of promoting the presence of women equally and fairly within all strata of media.”

The Women in News Editorial Leadership Award is part of WAN-IFRA’s Gender and Media Freedom 
Strategy, made possible through support from the Swedish International Development Cooperation 
Agency. Under the initiative, one Laureate from MENA and one Laureate from Africa are named, 
annually. This is the first year that WAN-IFRA has named a Laureate for the Middle East and North 
Africa. Toyosi Ogunseye, editor of the Sunday Punch in Nigeria, was named 2014 Laureate for 
Africa.

Women in News aims to increase women’s leadership and voices in the news. It also works to change 
institutional bottlenecks to the advancement of women media executives by creating champions 
and educators from within the media industry. Women employs targeted capacity building actions 
such as media management training, coaching and mentoring combined with a partnership-driven 
approach to advocacy, emphasising education, sensitisation and practical tools. Women in News 
is made possible through the support of Swedish International Development Cooperation Agency 
(Sida) and the Norwegian Ministry of Foreign Affairs. 

Karima Kamal.

Pamella Sittoni.

Editors from Egypt, Kenya bag WAN-IFRA Awards

<

<
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Michael Stoeckel, VP, Global Tech Strategy & 
Publisher Operations for Prohaska Consulting, 
USA

consideration that is less well known: the challenges 
publishers face in tracking varying currencies on 
a campaign-by-campaign basis while dealing with 
differing definitions of  viewability. For example, a 
publisher may almost simultaneously launch three 
campaigns, each of  which is contractually bound to 
distinct delivery goals, such as:

Standard/ served ad impressions1. 
Standard/ served ad impressions, but with a 2. 
minimum viewability percentage threshold
Viewable ad impressions 3. 

 The situation is further complicated by the fact that 
a publisher should price those goals differently. Pricing 
for the first goal and likely the second goal would be 
based on standard CPMs (cost per thousand); the 
third goal would be based on higher viewable CPMs, 
or vCPMs. Unfortunately, none of  the ad operations 
tools in the marketplace is equipped to manage multiple 
layers of  currency metrics and pricing simultaneously, 
which makes it challenging for the publisher to price 
and manage inventory effectively.

Have you seen any ad technologies recently 
that publishers should consider adding to their 
toolkit?

BY SPECIAL ARRANGEMENT WITH WAN-IFRA

World News Publishing Focus
Your Guide to the Changing Media Landscape

Words of wisdom from three 
digital advertising aces
The push to make the digital advertising landscape less complex and at the same time more transparent, 
efficient, reader-friendly and, of course, profitable has dominated the agendas of ad and sales teams 
for the past few years. Coping with trends such as programmatic, mobile and, most recently, ad 
blocking – to name a few – requires more than just embracing the latest technology. Dean Roper, 
WAN-IFRA's director of Publications and editor-in-chief, asked three advertising specialists for their 
assessments of the current digital ad landscape

home-Brewed coNTeNT mANAGemeNT SYSTem

Stoeckel oversees work with advertising/ 
marketing tech suppliers and also directs 
publisher strategy. As VP of  ad revenue 
operations at The New York Times, he 
rebuilt NYT’s programmatic ad business 
and managed a team of  more than 60 people 
across ad platforms, sales planning, ad 
operations, and yield optimisation strategies. 

WAN-IFRA: If  you look at some of  the trends 
in the digital advertising ecosystem today 
(programmatic, targeting, retargeting, ad blocking, 
native, video), are there any common challenges or 
questions that your clients are facing, particularly 
in adapting to the constantly changing technology 
landscape?

Stoeckel: Across direct and programmatic sales, 
the "big three" revenue inhibitors for publishers are 
viewability, fraud and ad blocking. Given the attention 
those issues have received, they don't need explanation, 
but there is another important ad-operations 
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For programmatic, publishers have long pursued the 
goal of  maximising the number of  bids for each ad 
impression delivered as a means of  improving yield. 
Header bidding in conjunction with mediation tools 
helps address that, but the current unsophisticated 
state of  such technologies has been referred to as 

"hacks" by many publishers. I expect that technologies 
that accomplish what header bidding does today will 
evolve over the coming months. That will create a 
very different situation that will provide clean bids and 
maximise yield for publishers while allowing buyers to 
see a fuller view of  available inventory. 

Robert Johansson, head of  online products for 
Schibsted Sweden

Formerly head of  programmatic for 
Schibsted Sweden, in the spring Johansson 
moved into the new position of  head of  online 
products, which includes responsibility for 
programmatic. He joined Schibsted in 2013 
as yield manager for the media company’s 
flagship daily in Sweden, Aftonbladet. 
Naturally, he has a deep understanding of  
the complex digital advertising ecosystem. 

WAN-IFRA: What are some of  the developments 
in programmatic trading at Schibsted in the last 
year?

Johansson: These are some of  the changes we have 
made recently:

We have decided that globally we work with 1. 
AppNexus' full stack, meaning that we will not 
work with any other ad server; we will use both 
their Adserver and SSP.
2. We will have one global member, so a buyer 2. 
who wants to access all of  our sites in all our 
countries can do that and target only one 
member. Thus, it is easy for buyers to access our 
inventory.
3. Having AppNexus' full stack allows us better 3. 
control of  our inventory. We will have more 
inventory in the market for programmatic 
and we can give them access to real premium 
inventory
We are looking into programmatic direct and 4. 
will move ahead with that (it's not yet live), but 
priority-wise, it is more important for us to give 
buyers access to premium inventory via RTB 
(real-time bidding) so they can buy in real time 

and use their own data. Programmatic direct 
is just automation of  the IO (insertion order)-
based business, which is also good, but not of  
the same importance. 

Our organisational structure is also new as of  January. 
Now we have a global product organisation that is 
responsible for disseminating programmatic products 
to our markets (native, rich media, programmatic 
direct, video, etc). In each market we will also have a 
programmatic team whose main focus is to maximise 
revenue for that specific country rather than develop 
new products. The reason for a global product 
organisation is to have scale and power.  

For example, in Sweden we still work closely with 
agencies and direct clients to help them move their 
budgets into programmatic and still have the same 
quality inventory. 

We have training sessions for media planners • 
and project managers with the big agencies.
We have an offer to allow buyers to use • 
AppNexus as a DSP (since that is good for 
us).
We have launched a Schibsted Certification for • 
buyers. Basically, we train buyers about how 
to buy our inventory and test them before we 
approve them (highly appreciated in Sweden). 

Header bidding is drawing a lot of  attention. 
Also known as tagless, advanced bidding, or pre-
bidding, header bidding helps publishers instantly 
collect buyer bids on all ad inventory before selling 
that inventory. The story goes that by making RTB 
technology the first step in the auction process, 
publishers can see how much buyers are willing 
to pay on all inventory and get the highest price 
per ad. Where does Schibsted stand on that?

We have looked into it and talked to AppNexus about 
it. For our major market in Sweden and Norway, I do 
not think we will use it, since we are already heading for 
a full stack. Then there is not the same need for it. But 
for some of  our markets, we certainly will evaluate it. 
There are two things I do not like about it: 

Latency. It is yet another script that will call for 1. 
buyers. We are heading in a direction where we 
want to remove scripts – not add new ones.
From a sales perspective, it is not optimal if  2. 
buyers can access our inventory from different 
SSPs. It confuses buyers and our sellers about 
where our inventory actually is available. Our 
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strategy has been to have our inventory in one 
place to make it easier for everyone to target the 
inventory.

Ben Shaw, Director of  Global Advisory, WAN-
IFRA

Shaw has the task of  providing independent 
advice on digital strategy and organisational 
change. He also leads a number of  
initiatives to support the media industry in 
its transformation. Previously he was Shaw 
Media's chief  Digital officer, focused on 
driving revenue and audience for their digital 
products in the United States. Shaw formerly 
served as the company’s CTO. 

WAN-IFRA: As many publishers turn their 
attention to mobile and video advertising, what 
are some of  the technological challenges facing 
them, particularly at small, local papers?

Shaw: Mobile advertising has overtaken desktop at 
the majority of  publishers worldwide. It has begun to 
represent a significant portion of  revenues not only at 
pure-play companies but at some leading traditional 
media companies as well. All told, digital advertising is 
not only growing – its growth is still accelerating. 

If  publishers wish to capitalise on the changing 
media landscape, they must significantly expand their 
base of  digital-only advertisers. While digital growth 
still requires experimentation, 2017 should be the year 
for real strategic thinking and carefully considered 
investment. There are new, winnable digital dollars 
within our markets. 

The main technological challenge I see for local 
publishers is friction. Posting and serving high-quality 
mobile and video advertising is too difficult for many 
companies, and it is too often presented in a way 
that is disruptive to the audience. The experience for 
everyone, from sales and production all the way to 
the user, frequently lacks both performance and easy-
to-use design. Local papers must work on improving 
the processes of  creating and consuming compelling 
advertising content on mobile and video.

Ad blocking is a complex issue, to say the least. 
What actions have you seen publishers taking 
to address at least the technology side of  the 
equation?

Publishers have been responding to the ad-
blocking threat in a number of  ways, including purely 
technological solutions. The danger of  those solutions 
is that they can readily backfire. If  publishers allow 
themselves to be pulled into a cat-and-mouse game of  
technological circumvention, they can find that much 
of  their sites' functionality is completely blocked by 
some ad-blocking providers. Even worse, they risk 
alienating users, who are demonstrating their dislike of  
the ad experience.

The main ways that publishers have been dealing with 
readers who block their ads are these: blocking access to 
content, asking users to disable ad blockers (sometimes 
with a request for a donation if  they do not), serving 
ads anyway by circumventing the ad blocker, or creating 
a personalised ad experience. During our session, we 
will be taking a deep dive into the most successful cases 
the industry has produced to date.

The good news for publishers is that they have a direct 
relationship with consumers – and the opportunity to 
build on it. There’s also an opportunity for publishers 
to get in the driver’s seat with regard to advertising. 

(This article had appeared in the September-October 2016 issue of  the 
World News Publishing Focus, the bi-monthly magazine published 

by WAN-IFRA.)

The incidence of tax burden on the print 
industry is set to increase with the rollout of the 
goods and services tax (GST) from July 1. Under 
the new tax regime, newsprint will be subjected 
to a heightened tax rate of 5 per cent as opposed 
to 3 per cent earlier. Print advertisements, 
which are currently free from taxation, will also 
be taxed at 5 per cent. Finer details concerning 
the tax arrangement are awaited. The 
fundamental idea behind the GST is to simplify 
taxation procedures through standard rates. 
However, domestic publishers have previously 
communicated their apprehensions regarding 
the GST to the government. Their primary fear 
is the increased cost burden which publications 
will face under the GST.

(Courtesy: exchange4media.com)

Print industry braces for GST 

<
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The times have certainly changed. In the early 
19th Century, Germany still lacked venturesome 
investors and a fertile industrial environment. 

It was not least for this reason that trained printer 
and untiring inventor Friedrich Koenig travelled to 
London in 1807 to realise his idea of  a steam-driven 
printing press. While there, he met precision engineer 
Andreas Bauer, and in November 1814, The Times 
became the first newspaper to be printed on their 
double-cylinder press. This laid the foundations for 
printing on an industrial scale and for access to print 
media for a much broader section of  the population.

On 9th August 1817, Friedrich Koenig and 
Andreas Bauer signed a contract establishing 
Schnellpressenfabrik Koenig & Bauer in a secularised 
monastery in Oberzell near Würzburg, and, in 1823, 
the Haude und Spenersche Zeitung in Berlin was the first 
newspaper on the European continent to be printed 
on presses from Oberzell.

200 YeArS oF KoeNIG & BAUer 

Innovation, from first 
cylinder press to digital print
In August 2017, Koenig & Bauer AG (KBA) in Würzburg will be celebrating its 200th anniversary. 
The world's first press-building workshop of 1817 has since blossomed into a globally successful 
manufacturing group with a unique portfolio of solutions for the printing industry. Anniversary festivities 
are planned from 21st to 23rd September – an ideal occasion to review past achievements and to 
present the visions which will determine the company's strategy and market position in the third 
century of its history

Friedrich Koenig died in 1833. His widow Fanny 
Koenig and his former business partner Andreas 
Bauer continued his work. New presses were 
developed and the one-hundredth press was already 
delivered in 1838. A number of  ambitious young 
workers moved away to found their own businesses. 
In this sense, Oberzell can be considered the cradle of  
German printing press manufacture. The company's 
foundation period came to an end with the death of  
Andreas Bauer in 1860.

The founder's two sons, Wilhelm Koenig and 
Friedrich Koenig Jr, developed new presses, 
modernised factory routines and introduced a series 
of  social reforms. The sickness benefit fund founded 
in 1855 was followed by a factory savings bank in 
1865 and by a factory training school, the precursor 
of  today's vocational training centre in Würzburg, in 
1868. The factory statute of  1873 defined the rights 
and duties of  workers and managers and established Company founders Friedrich Koenig (left) and Andreas Bauer.

Early social achievements in the mid-19th Century.
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a factory council - employee participation already 
140 years ago.

1876: The era of  web printing begins
The first webfed press was supplied to a newspaper 

in Magdeburg in 1876. Wilhelm Koenig invented the 
variable web press in 1886, designed the first four-
colour press in 1888, and began building special 
machines for the printing of  luxury products. At the 
same time, he became very interested in securities 
printing, a field in which Koenig & Bauer was later 
to become technology leader. In 1895, the 5000th 
cylinder press left the factory.

From 1895 and through into the 1920s, the course 
of  the company was shaped by Constantin Koenig 
and the founder's grandson, Albrecht Bolza. In 1901, 
a new factory was built at the site today occupied 
by the company headquarters. The 225-metre long 
production hall was one of  the largest in Germany 
at that time. Webfed publication and rotogravure 
presses were manufactured, and the development of  
sheetfed machines was stepped up. Alongside printing 

presses, various matrix-moulding presses and plate-
casting machines were delivered to customers all over 
the world.

Destruction and rebuilding
After the First World War, Hans Bolza, a great-

grandson of  Friedrich Koenig, made a notable 
contribution to the mending of  severed foreign 
business links. He was appointed to the executive 
board of  the company when it was transformed into 
a limited company in 1920 and served as chairman 
of  the board from 1931 to 1971.

Koenig & Bauer survived the period of  
hyperinflation in the 1920s thanks to the newly 
developed Iris collect press for coloured banknotes. 
In March 1945, bombs and artillery shells destroyed 
the Würzburg factories. Reconstruction began in 

The rotary press designed by Wilhelm Koenig (1876).

A new factory was built on the site of  today's headquarters in 1901.

The cylinder assembly in the new factory in the 1920s.

A four-colour Iris press for colour banknotes (1923).
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1946. After the post-war currency reform, Koenig & 
Bauer resumed business in 1949 with nominal capital 
amounting to DM 4.1 million.

1952: Success story of  security printing
Cooperation with securities printing expert 

Gualtiero Giori began in 1952. A further important 
milestone was the arrival of  a talented young design 
engineer named Hans-Bernhard Schünemann, the 
son of  a Bremen publishing family, in 1951. 

His first of  over 250 patents was granted for a 
modification of  the so-called Maltese cross drive 
mechanism, which was subsequently used in 
another of  his inventions, the sheetfed gravure press 
Rembrandt MT III. In 1959, Hans Bolza formally 
adopted Schünemann.

Bolza-Schünemann was himself  president of  
Koenig & Bauer AG for almost 25 years from 1971 to 
1995, and initiated the formation of  the KBA Group 
from 1990. Executive responsibility was subsequently 
placed in the hands of  his close partner and long-
serving financial director Reinhart Siewert. After the 
turn of  the century, he was succeeded by Albrecht 
(2003-09) and Claus Bolza-Schünemann (since 2011), 
who thus represent the sixth generation of  the 
founding family at the helm of  the company.

Condor and Rotafolio
Despite the growing offset competition in the 

1960s and 70s, Koenig & Bauer retained the proven 
letterpress technology for its sheetfed and webfed 
presses for a relatively long time. Alongside the 
Rembrandt sheetfed gravure press and banknote 
presses developed together with De La Rue Giori, 
the two-revolution Condor and the Rotafolio 
sheetfed press for wrap-around plates were extremely 
successful all over the world.

High-performance in sheetfed offset 
The first sheetfed offset press, the half-format 

Koebau-Rapida 0, was presented at drupa in 1967. 
The medium-format Koebau-Rapida III followed 
in 1969. Both ran at speeds up to 8000 sheets per 
hour. The Koebau-Rapida SR III launched in 1974 
was almost twice as fast at 15000 sheets per hour. The 
presses of  other major manufacturers did not achieve 
such performance until much later.

In 1986, Koenig & Bauer launched the Rapida 104, 
a unit-type press designed for high flexibility and 
printing speeds up 15000 sheets per hour. Production 
was transferred to the new subsidiary KBA-Planeta 
AG in 1992, sowing the seed for today’s high-
performance sheetfed offset presses from Radebeul. 
The current Rapida 106, for example, has defined the 
benchmarks in medium format with speeds up to 
20000 sheets per hour, extremely fast job changeovers 
and configurations comprising up to 19 printing and 
finishing units.

Today’s large-format series Rapida 145 and 164 are 
the successors to the Rapida 142 and 162 presses, 
which were developed jointly by the Radebeul design 
engineers and their colleagues from Würzburg in the 
1990s. In printshops around the world, these high-
performance large-format presses took the place of  
presses from other manufacturers and paved the way 
for KBA-Sheetfed’s leading position in large formats. 
This standing was confirmed yet again in 2003 with 
the unveiling of  the Rapida 205, the world's largest 
sheetfed offset press.

Pioneer of  new technologies
In the same way that the Würzburg engineers 

ventured new approaches to webfed printing, the 
Saxon designers have repeatedly struck out on their 
own in search of  simpler and more efficient sheetfed 
solutions. Two examples are the DI offset press 74 
Karat with direct on-press plate imaging, which was 
developed together with Scitex from Israel in 1997, 
and its sister press Rapida 74 G from 2000. Both were 
equipped with short-train inking units for waterless 
printing. KBA remains strongly committed to this 
technology, which is especially interesting from the 
perspectives of  print quality and environmental 
protection.

When it comes to innovative processes for inline 
finishing, ecological printing, direct printing on 
corrugated board or – most recently – LED-UV 

Hans Bolza (left), CEO from 1931 to 1971, and Hans-Bernhard Bolza-
Schünemann, CEO from 1971 to 1995.



drying, KBA-Sheetfed has regularly acted as a pioneer. 
The entry into the post-press market in 2016 and the 
announcement of  the digital sheetfed press VariJET 
106 at drupa open up further prospects.

World first in webfed printing
The era of  web offset presses from Würzburg 

began with the Commander in 1969. Over time, the 
still dominant satellite design principle was becoming 
increasingly complex. At the beginning of  the 1990s, 
the trend was answered with the four-high tower 
presses, Journal and Colora. Later, they were joined 
by the single-width series Comet and Continent. 
The less expensive four-high tower design appealed 
to many new international customers, and helped 
to establish the company as the number one in 
newspaper printing.

In this field, too, the Würzburg engineers have 
never shied the pursuit of  new ideas. Already at 
drupa 1995, for example, visitors could admire 
an Anilox-Express with automatic plate changing 
and an imprinter with Scitex inkjet heads in the 
superstructure. It was shown adding a variable digital 
caricature to each offset copy. It was then almost 

18 years, however, before the inkjet technology was 
actually used in practice in webfed offset presses.

At drupa 2000, a new trend towards compact highly 
automated newspaper presses was heralded by the 
KBA Cortina, which stood less than 4 metres high. 
Further features new to newspaper offset were the 
elimination of  dampening units, four-high towers 
which glided apart for easy access, dedicated drives 
for each cylinder and the ease of  operation with lifts 

The revolutionary KBA Cortina heralded the trend towards compact 
newspaper presses after 2000.
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to the upper couples of  the tower. The same concept 
was implemented by the wet offset counterpart 
Commander CT in 2007. Both presses have remained 
unique on the market to this day.

Already in the early 1990s, the World Wide Web 
was taking its first tentative steps and new digital 
competitors entered the print arena. Faced with 
growing online competition, and especially due to 
the world financial crisis, the market for new webfed 
offset presses collapsed dramatically in 2008. Koenig 
& Bauer responded by turning attention to the digital 
process from 2011, and presented its first inkjet web 
press, the RotaJet 76, at drupa 2012. Today, with 
the RotaJet VL series for decor printing and the 
T1100 S manufactured on behalf  of  the American 
HP Corporation for the production of  corrugated 
packaging, the largest digital web presses in the world 
are produced in Würzburg.

Early diversification, an eye on the future
Koenig & Bauer went public in 1985. The acquisition 

of  Albert-Frankenthal AG and of  a majority stake 
in Planeta Druckmaschinenwerke in the early 1990s 

established a company group with a turnover of  
more than DM 1.1 billion. From the turn of  the 
century onwards, the group management started a 
programme of  diversification into market segments 
less affected by changes in the media landscape.

The acquisition of  Swiss partner De La Rue Giori 
SA in Lausanne in 2001 secured KBA’s pole position 
in banknote printing. The purchase of  Metronic 
GmbH in 2004 opened the door to the important 
market for industrial coding systems. The acquisitions 
of  Bauer + Kunzi and LTG Print Systems, and the 
subsequent merger into KBA-MetalPrint GmbH in 
2006, established KBA as the number one in metal 
decorating. And with KBA-Kammann GmbH as a 
global leader for the decoration of  glass containers, 
alongside flexible packaging specialist KBA-
Flexotecnica S.p.A, KBA has since 2013 further 
expanded its portfolio for the diverse packaging 
segment. A similar purpose was served by the takeover 
of  Spanish die-cutter manufacturer Iberica in 2016.

This early diversification has helped KBA to master 
the structural upheavals which have rocked the branch 
much better than other press manufacturers. At the 
turn of  the century, 60 per cent of  the turnover from 
new press sales was still generated in market segments 
under pressure from the online media. Today, 90 per 
cent is accounted for by the growth markets digital 
and packaging printing and by securities printing.

Through market-oriented capacity realignment, 
the introduction of  a new group structure and a 
clear focus on future-oriented markets, structural 
changes implemented in 2014 and 2015 have 
prepared the oldest press manufacturer in the world 
to meet the challenges of  advancing digitisation and 
globalisation.

Today, analogue and digital KBA technologies are 
used to print, finish and process products such as 
banknotes, metal cans, books, brochures, displays, 
decor, labels, glass and plastic containers, board and 
film packaging, catalogues, laminates, magazines, tyres, 
cables, smart cards, advertising flyers, newspapers and 
many more besides. Practically all common printing 
and finishing technologies are involved. This diversity 
creates unique know-how, and continues to drive 
innovations, new applications and new partnerships.

Koenig & Bauer builds the largest inkjet web presses in the world at its 
Würzburg factory. 

<
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TechNova’s Akron range 
makes pressrooms greener

Swachh Printing – this is not just a slogan for 
TechNova. “Swachh Printing is the continuous 
endeavour of  every printer. The pursuit of  clean 
printing holds true not only for the quality of  prints 
produced but also for maintaining a clean and healthy 
environment in their print shops,” says the company’s 
recent release.

According to TechNova, three major challenges 
faced by printers in achieving this objective are: 
elimination of  chronic ‘picture framing’, stabilising 
ink-water emulsion, and reducing the use of  IPA 
(isopropyl alcohol). The company offers a dependable 
and consistent solution that helps printers overcome 
the above challenges. It is called the Akron range of  
fountain solution concentrates.

The Fogra-approved Akron range of  fountain 
solution concentrates is ultra-low foaming and 
designed for sheet-fed offset presses with alcohol 
and integrated dampening systems. They are fully 
compatible with both UV as well as conventional 
inks and perfectly suited for all popular machine 
configurations with different water conditions.

The Akron Range delivers superb stability and 
highest quality output. It offers controlled wetting 
with zero-foam and is compatible with both IPA and 
IPA substitutes such as TechNova’s AlcoZAP.  The 
strong biocidal system ensures improved productivity 
and minimum maintenance with optimal bath life. It 
is recommended that for best results Akron range 
should be used with additives such as AquaTone RO 
(when using soft water) and LintoFix to significantly 
reduce blanket piling. 

Since its introduction, the Akron range of  fountain 
solutions, together with TechNova offset printing 
plates, has been successfully meeting the needs of  
quality-conscious printers across the  globe. The 
Akron Range of  fountain solutions comprises: 

AkronGold CF1A, a Fogra-approved, • 
dependable fountain solution designed to work 
with 0-4 per cent isopropanol, depending on 
machine configuration and type of  jobs; it 
has helped printers successfully eliminate the 
picture framing issue 
AkronDiamond, a consistent hi-tech fountain • 

solution which stabilises ink-water emulsion 
for sharper and denser prints in different water 
conditions
AkronGold, an ultra-low foaming fountain • 
solution, designed to work with 6-10 per cent 
isopropanol or isopropanol substitute

Says Milind Kale, deputy GM, Chemicals Business 
Development, TechNova, “The most important 
benefit of  the Akron range is that it reduces the use 
of  chemicals in the pressroom, making the workplace 
safer and greener. Leading printers in India have 
been able to completely eliminate the chronic picture 
framing problem by switching over to the Akron 
Range.  Printers are also able to maintain the same 
level of  quality as earlier without any compromises 
whatsoever.”

Adds Kale:  “The Akron range is designed to keep 
the pressroom workflow smooth and hassle-free. The 
solutions have exceptional wetting stability and very 
high levels of  plate protection agents, at a low cost-
in-use. Printers can now concentrate on producing 
high-quality prints, rather than worrying about ink-
water balance.”

The TechNova release says printers are guaranteed 
24x7 technical support and other value-added services 
during and after installation. Those interested can 
contact the TechNova helpdesk on 1800 22 7474 or 
send an email to help@technovaworld.com.

Tulsa World turns to ABB 
for press controls 

ABB, one of  the leading suppliers of  automation 
solutions for the newspaper industry, has announced 
the successful completion of  one upgrade project 
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The control room at the Tulsa World.
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for Tulsa World in Tulsa, Oklahoma, and the receipt 
of  an order for a second project.

Like many newspaper printers and publishers, 
Tulsa World, part of  the Berkshire-Hathaway group, 
is ensuring its future business success by taking on 
an increasing number of  third-party print orders. 
The first ABB project can be seen in the context 
of  securing additional work for Tulsa World. The 
two Wifag OF370 presses at Tulsa World do not 
provide the level of  redundancy that some third-
party publishers would like to see. To rectify this, 
Tulsa World decided to install two additional Goss 
Metroliner folders on its presses and turned to ABB 
to provide the motors and drives to power the folders 
and also to integrate the folders into the existing ABB 
press control system.

The commissioning of  the new motors and drives, 
together with the system integration, was completed in 
March this year. Following the successful completion 
of  the first project, Tulsa World placed the second 
order with ABB for the step-by-step modular 
retrofitting of  new drives, production management 
systems and parts of  the control systems on one of  
their two existing Wifag press lines.

Sam Hightower, VP-Operations, BH Media 
Publishing Solutions, picks up the story: “We have 
had a long relationship with ABB in some of  our 
various BH Media Group markets. We relied heavily 
on them during the installation of  the back-up folders 
that were installed on both Wifag presses in Tulsa. 
ABB completed their portion of  the work within the 
timelines requested in this project. We are currently 
running both of  these folders each week. Additionally, 
we are starting a four-year plan to replace all obsolete 
electrical components on the Wifag press in Tulsa. 
This project should start later this year and should 
be completed in 2020. During this time, we will need 
both presses most nights for our current production 
schedules.”

In a first phase, to be completed this year, the 
press management system, MPS Production, will be 
upgraded to the latest version running in a cluster 
configuration, two obsolete versions of  the MPS 
Control Console will be refurbished and put into 
production and two soft-proof  clients will be added. 
In addition, the obsolete Wifag positioning systems 
on one printing tower will be replaced with the 
modern ABB APOS system and the drives will be 
replaced with modern ABB ACSM1 systems.

Phase two sees the replacement of  the positioning 

and drives systems on one folder as well as a complete 
retrofit (controls & drives) of  two reelstands. The 
third phase sees similar retrofits on two printing 
towers and three reelstands, and the fourth and final 
phase, scheduled for completion in 2020, will cover 
two further towers and two reelstands.

centro Stampa intensifies 
bond with QIPC

The existing ten-year collaboration between Centro 
Stampa Quotidiani (CSQ) and QI Press Controls 
(QIPC) is about to be intensified. After having 
previously installed the IDS-3D system for automatic 
colour and dampening control on four towers of  
its Wifag OF370GTD printing press, CSQ has now 
placed an order for the same system on a further five 
towers. 

For CSQ, this represents the fifth order since the 
start of  the collaboration with QIPC in 2005. “In fact, 
this order is identical to the last one in 2015,” explains 
CSQ’s general manager, Dario de Cian. “We’re now 
expanding the IDS-3D system to the second part of  
the press.” According to Dario De Cian, the IDS-3D 
system has more than proved its worth over the last 
two years. 

CSQ’s reasoning behind the order is the same as 
with the previous one. “Our aim is to work even 
more efficiently,” says Dario de Cian. On top of  
that, thanks to the IDS-3D system, CSQ envisages 
an increased quality in the printed matter rolling 
off  its press. “CSQ has first-hand experience of  the 
IDS-3D system living up to its promises,” explains 
Carlo Caporizzi, who, as agent for GMDE, mediates 
between the two parties. In fact, for CSQ, QIPC was 
the only serious option when it came to expanding 
the automation systems on its press. Carlo Caporizzi: 

“Not only is the quality enhanced, start-ups are much 
quicker too.”

The new order and, in particular, the confidence 
it engenders, provides QIPC with another excellent 
reference on the Italian market. “This is a clear 
signal to other printing companies in Italy,” claims 
Jaco Bleijenberg. “CSQ is a state-of-the-art printing 
plant. The fact that they have singled us out to help 
them expand their automation systems is a fantastic 
reward for all our hard work. It’s not just the fact 
that our system is working on their press, more so 
that we have a satisfied client who is prepared to keep 
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on coming back. It shows that it’s not all about the 
system: good cooperation and support in the long 
term are also highly valued.”

New Lithoman for 
Quad/Graphics

Continuing its best-in-class performance in the 
commercial print industry, Quad/Graphics has 
chosen a 64-page Lithoman for its state-of-the art 
production facility in Versailles, Kentucky. With the 
new Lithoman, the book production plant will receive 
a boost in productivity and efficiency. 

The new press, which is undergoing installation 
now and will be production-ready in the third quarter 
of  2017, has a maximum production speed of  45000 
revolutions per hour and consists of  one web and 
four printing units with APL automated plate loading. 
It will be equipped with a Contiweb Splicer and an 
Ecoset/T dryer. The latest version of  the Pecom-X 
controls with numerous automation features and the 
state-of-the-art control desk will be also included. 
The Lithoman is the second press of  the series for 
the facility in Versailles. 
“We made the decision to purchase the Lithoman 

because of  the increased productivity and efficiency 
this press technology will provide our current 
operation,” says Tim Sands, Quad/Graphics VP 

of  Press Operations. “We are always looking to 
implement equipment that improves production 
cycle times and reduces waste – a key to remaining 
the industry’s high-quality, low-cost producer. It’s also 
a win for our clients who will benefit from quicker 
make-readies and optimal quality provided through 
Lithoman’s advanced inline control functions.”
“We are very proud that Quad/Graphics has again 

placed its trust in our market leading Lithoman 
technology platform,” says Roman Herold, deputy 
VP of  Sales at manroland web systems. “We are glad 
that we have the chance to join with Quad/Graphics 
as a partner in the next step to strengthen their 
market position.” 

VP of  Sales Jason Elliott was impressed by the 
selection of  the Lithoman’s automation package. 

“The pressroom will be able to see the positive 
impact right away of  the automation package that 
comes with this press, and there will be immediate 
and measurable efficiency benefits,” he said. “The 
increased performance and page output without 
compromising quality, ease of  operation with 
modern controls tools, and very low waste make this 
press a smart print solution for the modern offset 
pressroom.”

Saint-Paul opts for KBA’s 
Optimus Dash MIS 

The Saint-Paul printing facility in Fribourg, 
Switzerland had taken delivery of  a 12-colour Rapida 
106 in a new trend-setting configuration in 2012. 
At the time, the eight-colour perfector press with 

The Lithoman series of  manroland web systems – the latest 
technology in the commercial web-offset segment.
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L-r: Thomas Burri, director, Saint-Paul, Dany Gaberthüel, Print Assist 
AG, and Markus Bauknecht, project manager.
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system offered by KBA-Sheetfed was the philosophy 
based on lean management processes. It supports 
multiple languages, which is an absolute prerequisite 
in Switzerland, and provides highly flexible templates 
for calculations and order processing. Intuitive 
handling was another factor which underpinned the 
investment decision. The administrators can also 
adapt the Optimus system to any corporate changes 
or to future production challenges, without Saint-
Paul being dependent on a single supplier. 

After the kick-off  in spring 2017, the MIS is 
expected to be fully implemented by the end of  the 
year and can then go live on 1st January 2018.

KBA C16s work well for 
B&K Offsetdruck 
“The quality of  the products which come off  our 

brand-new C16 from KBA is outstanding. Both 
teams have worked together fantastically yet again. 
Teamwork, cooperation and perfect coordination were 
the keys to success,” says Jörn Kalbhenn, managing 
director of  B&K Offsetdruck in Ottersweier.

The highly automated KBA C16 came on stream 
right on schedule on 1st June. The new press runs 
with a maximum production speed of  65000 cylinder 
revolutions per hour. B&K Offsetdruck now 
operates three commercial web presses from KBA (a 
Compacta 217 and two KBA C16 presses).

Over the past years, B&K Offsetdruck has recorded 

additional coaters and intermediate drying towers 
was the only one of  its kind in Switzerland. It is used 
to print high-quality commercial products with inline 
finishing, and enables four colours and a coating to 
be applied to both sides of  the sheet in a single pass.

Recently, St Paul Holding followed this up with an 
investment in a modern management information 
system. After intensive evaluation together with KBA 
and its Swiss subsidiary Print Assist, the decision team 
opted for the Complete Optimus Dash MIS sold by 
KBA. Alongside the inherent benefits of  the system, 
it was the excellent service offered by Print Assist/
KBA and absolute satisfaction with the Rapida 106 
which sealed the choice for the Saint-Paul Group, 
which not only operates its own printing plant, but 
also holds interests in various other companies in the 
print and media branch.

The fully-featured Complete Optimus Dash MIS 
comprises the basic system, JDF functionality, a 
planning chart, the cloud mobile module for mobile 
access to all data, an interface to financial accounting, 
and a CRM module. The MIS is to be used by 55 staff  
members at three locations in Switzerland. The three 
business units of  the Saint-Paul group in Fribourg, 
Bulle (Glasson Print Bulle) and Estavayer-le-Lac 
(Centre d’Impression de la Broye) will thus be able to 
work integrally with their central customer base.

One important point in favour of  the Optimus Dash 

With its high flexibility, the Optimus Dash MIS from KBA-Sheetfed was 
an ideal choice for the printing operations of  the Saint-Paul Group.

B&K uses the cutter mainly in the production of  magazine covers.
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of  sophisticated digital strategies. This is why Eric 
Dauphin, CEO of  the Bremer Tageszeitungen 
AG, and his colleagues told participants about the 
digital strategy employed by the Weser-Kurier 
Media Group, and illustrated why digital markets are 
already mature and large enough to achieve relevant 
successes in them. In addition, the team from the 
Bremer Tageszeitungen AG introduced an app called 
Mein Werder and explained how the editorial system 
Conten-X by ppi Media and Digital Collections has 
been incorporated into their agile project development 
as a central content hub. 

Rainer Zimmer, managing director at Nordkurier 
Druck and head of  IT Services at the Nordkurier 
Media Group, had already introduced the Lokalfuchs 
initiative during his presentation the previous day. 
It is a portfolio of  services and products aimed at 
strengthening local businesses. For instance, partners 
can push current offers via the Lokalfuchs app. 
Customers then redeem the offers through the app, 
they can review businesses and keep up to date with 
the latest news from the region. Lokalfuchs works 
with the integrated location-based online service 
‘thanks’ by ppi Media. 

Another presentation by Ute Becker, managing 
director at OWL-Digital, showed how the large 
extent of  mobile media use poses both a chance 
and a challenge to publishers. ppi Media's Manuel 
Scheyda informed participants about the Design 
Thinking method and how the principle can help to 
quickly develop new, relevant products. ppi Media 
offers workshops on Design Thinking as part of  
their so-called Innovation Camps run by the Strategy 
& Innovation Department.

Frank Mahlberg, managing director of  the Bild 
Print and the BZ, demonstrated how, despite its 
current structural decline, even the print market can 
provide opportunities for growth. His presentation 
used the example of  the sports paper Fussball Bild 
to show how it is still possible to create successful 
new print products by focusing and specialising on 
relevant content. 

An insight into the qualities of  the falkemedia 
Group from Kiel, which focuses on so-called special 
interest magazines, was given by the company's 
managing director Kassian Alexander Goukassian. 
His media company successfully meets the challenges 
of  the modern media industry and has transformed 
itself  from a traditional publisher into an agile media 
start-up by rethinking its structures and processes, 

steady and healthy growth. The latest five-unit KBA 
C16 was configured with a raft of  innovations, 
including a new superstructure concept with novel 
ribbon leads. Automation functions such as KBA 
EasyTronic, in conjunction with the ErgoTronic 
console technology, serve to enhance productivity 
while at the same time minimising makeready and 
waste. At the request of  the customer, the C16 
has again been equipped with a cutter. In this way, 
investment and production costs are reduced, and 
production output is increased.

Success stories unfold at 
ppi Open Days

On May 29-30, more than 160 participants met 
at the Empire Riverside Hotel in Hamburg for 
the ppi Open Days to discuss latest developments 
and industry trends. The ppi Open Days have 
been an established industry event for many years 
now, drawing guests from all parts of  the world 
to Northern Germany in order to spend two days 
discussing developments, solution approaches and 
challenges facing the media industry. This year, there 
was a particular focus on digital revenue models, but 
the participants were also presented success stories 
from the print industry. Speakers gave insights into 
the Indian newspaper market and the Arab magazine 
industry. They also gave interesting presentations on 
their companies' strategies and demonstrated how 
the challenges of  an industry that is in flux can be 
met successfully.

One of  the most pressing tasks for companies in 
the established print media industry is the creation 
of  new digital revenue models and the development 

Photo call at the new KBA C16 (l-r): Hans Geideck, Technical manager, 
B&K Offsetdruck; Werner Stimmler, Commercial manager, B&K 
Offsetdruck; Stefan Segger, Sales director, KBA-Digital & Web; and 
Jörn Kalbhenn, managing director, B&K Offsetdruck.
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introducing modern technologies and focusing on 
soft skills. 

Sandeep Gupta, executive president at Jagran 
Prakashan, gave participants important insights 
into the international media industry. Well-known 
journalist and editor-in-chief  Mohammed Fahad 
AlHarthi introduced participants to the international 
success story of  the womens' magazine Sayidaty, 
which is published in Arabic and in English. 

Claus Harders, head of  key account management 
at ppi Media, presented the company's latest product 
developments and customer projects, as well as a 
varied evening program for participating guests. 

KBA performance ‘bolsters 
investors’ confidence

In addition to a presentation by president and CEO 
Claus Bolza-Schünemann outlining the company’s 
favourable performance in 2016 and the first quarter 
of  2017, details of  the growth strategy being pursued 
by the broadly positioned printing press manufacturer 
Koenig & Bauer AG (KBA) played a key role at the 
company’s 92nd annual general meeting, which was 
presided over by supervisory board chairman Martin 
Hoyos. Further items on the agenda of  the annual 
general meeting held at the Vogel Convention Center 
(VCC) in Würzburg included resolutions on the 
discharge of  duties with regard to the members of  
the management and supervisory board, the election 
of  a new member to the supervisory board and the 
creation of  new authorised capital.

Koenig & Bauer shares have been posting strong 
gains since the successful completion of  the Fit@
All restructuring programme. In 2015, the share 
price climbed from just under €10 to almost €33 
and in 2016 by a further 30 per cent to €42.75. In 
the current year to date, the share has hit a high of  
€64. Says Bolza-Schünemann: “Our upbeat business 
performance, the sharp rise in earnings, the swift 
achievement of  our medium-term goals and the 
clear orientation to growth markets have bolstered 
investors’ confidence.”

In addition to the good business figures and the 
above-average gains of  the share, shareholders were 
pleased with the dividend proposal of  €0.50 per 
share, which reflected the group’s strong earnings 
performance, approving it almost unanimously. The 
dividend is based on Koenig & Bauer AG’s retained 

profit of  €8.3m. This translates into a dividend ratio 
of  14 pr cent of  the group net profit adjusted for 
special items.

In the first quarter of  2017, the KBA group’s main 
performance indicators such as order intake, order 
backlog and EBIT were up on the previous year. 
Given the strong position and following the China 
Print Fair, which was held in May 2017 in Beijing 
and proved very successful for the KBA group, 
the management board considers the increase in 
group revenue up to €1.25bn targeted for 2017 in 
conjunction with an operating margin of  around 6 
per cent to be achievable.

In the medium term, Koenig & Bauer wants to 
continue growing profitably. Says Bolza-Schünemann: 

“We are targeting a group-wide EBIT margin of  
between 4 and 9 per cent and annual organic revenue 
growth of  around 4 per cent for the period until 2021 
depending on trends in the global economy, end 
markets and the necessary spending on growth.” The 
planned increase of  around €70 million in profit is 
particularly to be underpinned by the optimisation 
of  the security printing business, growth in services, 
integrated production network and strategic 
purchasing. Active in many markets, Koenig & Bauer 
sees good opportunities for operating growth in 
digital printing, industrial functional printing (decors, 
for example) and packaging printing. 

Carl Ferdinand Oetker, the managing partner of  
FO Holding GmbH and managing director of  WINK 
Verwaltungsgesellschaft mbH, Bielefeld, stepped 
down from the supervisory board as a shareholder 
representative effective 31 December 2016. Corporate 
consultant Carsten Dentler from Bad Homburg 
vd Höhe was elected to the supervisory board as 
his successor. With four of  the 12 shareholder 
and employee representatives on the supervisory 

Koenig & Bauer AG’s 92nd annual general meeting was held at the Vogel 
Convention Center (VCC) in Würzburg once again. The former press 
hall will also be providing the backdrop for the ceremony for the company’s 
200th anniversary in September 2017.
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board being female, Koenig & Bauer AG meets the 
stipulated 30 per cent proportion of  women.

The shareholders approved with a large majority 
all the other motions on the agenda including the 
creation of  new authorised capital of  up to €8.58m 
for the issue of  up to 3.3 million shares, including 
the right to exclude shareholders’ pre-emptive 
subscription rights.

More automation with 
ErgoTronic AutoRun

Automation of  the individual process steps in 
print production is today more important than ever 
before. It is in many respects the only way to achieve 
further significant increases in productivity and 
competitiveness, by helping to exploit the performance 
capabilities of  pressroom technologies to the full. A 
great deal has already happened in this direction – 
job changeover times are today dramatically shorter, 
workflows are supported by closed-loop processes, 
and the first users are enjoying the benefits of  data-
driven services such as performance reports and 
benchmarking.

The Rapida presses from KBA-Sheetfed already 
incorporate extensive automation: For top production 
speeds up to 20000 sheets/ hour, for lightning-fast 
make-ready and even flying job changes, for precise 
inline quality control, and for increased economic 
efficiency through reduced non-productive times and 
minimised waste. With ErgoTronic AutoRun, KBA-
Sheetfed is now able to present the next level of  
process automation for industrial print production.

ErgoTronic AutoRun starts a job change fully 
automatically as soon as the production of  the 
previous print job is completed – and then resumes 

production automatically once the necessary make-
ready steps are completed. This cycle is then repeated 
over and over until either the operator cancels the 
auto-run function or else all the jobs on the prepared 
job list have been printed. For section changes 
and web-to-print jobs, it is not even necessary to 
configure a new make-ready process. Start of  make-
ready, job changeover, start of  production, colour 
and register control – all the individual steps are fully 
integrated and everything is triggered automatically 
at the appropriate moment. Press crews simply 
monitor the process sequence and are thus relieved 
of  further routine tasks. They must only place the 
new plates in the corresponding channels of  the plate 
changers, ensure that the necessary substrates and 
consumables are available when needed, and then 
take care of  pile changes – insofar as pile changing is 
not also automated.

The principal field of  application for ErgoTronic 
AutoRun is autonomous printing for the commercial 
sector – for example short-run jobs or multiple 
sections for products with high page counts. Language 
variants are a further possibility. Autonomous 
printing also benefits online printers with their 
highly standardised and automated processes. And 
in packaging, too, it can be useful to be able to start 
make-ready automatically when the predefined run 
length is reached, or to return to production without 
further intervention upon completion of  a complex 
job change. 

KBA-Sheetfed laid the foundations for ErgoTronic 
AutoRun as far back as 2013 with the launch of  its 
award-winning TouchTronic operating concept. 
The job changeover programme on the ErgoTronic 
console possesses a very clear and logical structure. 
The printer sees all the relevant settings at a glance 
and can initiate a job change with just a single tap on 
the screen (one-button job change). An interactive 
job list presents all the currently planned jobs to 
the operator, who can then re-arrange the order at 
any time, for example to group together products 
which are to be printed on the same substrate or in 
the same format. Already at this stage, it is possible 
to enter and configure all the necessary make-ready 
functions for each job. 

ErgoTronic AutoRun coordinates the existing 
automation modules and in this way automates the 
print process as a whole. At the end of  a shift or 
after processing of  the complete job list, the press 
can be stopped manually in the usual manner.The console goes mobile with the Rapida LiveApp. 
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Operators are similarly more flexible than 
ever before when it comes to monitoring of  the 
production process. They can now carry a mobile 
control console in their pocket. With a smartphone 
and the Rapida LiveApp, they are always in touch 
with their press – even while taking a coffee break in 
the canteen. A glance at the display provides details 
of  the job which is currently in production and how 
much longer it will take to complete. The press crew 
can then decide at leisure when they need to be back 
at the press to load up the plates for the next job, for 
example.

In addition to the press status, the app provides a 
raft of  live information from the running production, 
including even energy consumption and the 
equivalent carbon emissions per 1000 sheets. With 
the batch data function, consumables such as paper 
and ink can be tracked either manually or by way of  
QR codes and assigned to the relevant job. The place 
of  consumption, for example, a certain inking unit, 
is determined automatically and saved in the data 
record. Whether inks, substrates, blankets or plates: 
All data are made available for tracing purposes or 
inventory management – immediately and without 
further intervention. The data are sent from the 
mobile device to the console, and automatically 
passed on via LogoTronic Professional and JMF to 
the company management information software.

The integrated maintenance manager draws 
attention to the press care required on the current 
day, as well as tasks which are scheduled for the 
coming days. The additional specification of  the 
time needed for each task enables maintenance 
work to be planned such that it does not disturb 
production. Illustrated, step-by-step instructions 
explain the individual tasks to the operator. This 
further simplifies the maintenance process and 
avoids all misunderstandings. Each maintenance 
step can be marked as ‘done’ after completion and 
the operator can also add individual remarks and 
comments, where appropriate.

KBA Rapida 105 Pro for 
Century Packages

Aslam Sulaiman, owner of  Century Packages in 
Karachi, has been investing regularly in sheetfed 
offset technology from KBA for a number of  years. 
His company already operates three half-format 

Rapidas: two Rapida 72 presses and a five-colour 
Rapida 75 with coater and extended delivery. In a few 
weeks, they are to be joined by a Rapida 105 Pro with 
six printing units and facilities for high-quality inline 
finishing, which also heralds the company’s entry into 
the medium-format sheetfed offset market.

Aslam Sulaiman explains: “This step was well 
overdue. We need the larger format for both our 
packaging and commercial jobs.” The Rapida 105 PRO 
is equipped for maximum flexibility, accommodating 
commercial and packaging printing on substrates up 
to a thickness of  1.2 mm. It is furthermore able to 
alternate between a conventional process and UV 
inks and coatings. That guarantees the company full 
planning and design freedoms, serving the interests 
of  both the food packaging sector and high-quality 
cosmetics packaging. Further important features are 
the 450 mm raised foundations, CleanTronic Multi 
washing systems (including CleanTronic UV), non-
stop pile changing in the delivery, and a wide range 
of  automation modules.

From the very beginning, Century Packages has 
relied on press equipment from KBA-Sheetfed. 
Significant reasons lie in the advanced technology of  
the Rapida series and the support offered by both the 
KBA factory in Radebeul and local sales and service 
partner Imprint Packaging Solutions. The company 
(Century Packages) is certified to ISO 9001, ISO 
14001, OHSAS 18001 and HACCP standards. 

Sulaiman (left) and Bhupinder Sethi discuss the practical realisation of  
high-quality finishing solutions. 



Industry Updates

29July 2017 SurveyRIND

Ricoh achieves Ghent 
certification

The Ghent Workgroup (GWG) that represents the 
print and publishing community, including industry, 
vendors, associations and educational members, has 
announced that Ricoh has successfully achieved the 
GWG PDF preflight certification, addressing the 
highest level of  preflight capability for reliable PDF 
processing.

Simon Tapley, Workflow Solutions manager, Ricoh 
Europe, explains that as an active member of  the 
Ghent Workgroup (GWG), Ricoh is now well placed 
to give input to and help promote this valuable 
standards activity, which is designed to help ease 
the transmission of  PDF content between creative 
professionals and print service providers. 

Says Tapley: “This certification also allows us to 
develop and integrate tools within our TotalFlow 
software solutions to help our clients adopt and work 
with PDF standards (like PDF/X-4) and automate 
the checking and correction of  files against these 
standards.” He explains that the integration of  the 
Enfocus Pitstop Library within Ricoh’s TotalFlow 
solutions (TotalFlow Production Manager and 
TotalFlow BatchBuilder) allows users to configure 
PDF preflight as an integrated and automated 
workflow step. 
“It also provides support for the latest GWG 

preflight standards enabling users to take advantage 
of  this directly within our solutions and ensure files 
comply with these standards. This has allowed Ricoh 
to receive GWG certification for the very latest GWG 
preflight profiles and demonstrates our commitment 
to providing easy to use, automated solutions that 
allow print service providers to produce high quality 
output with integrity to the original designer’s 
intent.”

Says Andrew Bailes-Collins, co-chair of  the 
GWG specifications committee and Senior Product 
manager for the PitStop product family at Enfocus: 

“It is great to see Ricoh’s solutions passed Ghent 
Workgroup compliancy. This is a real benefit for 
their customers, taking away a lot of  the guess work 
and manual effort out of  the system configuration. 
Customers can be assured that 'out-of-the-box' they 
are conforming to a known and proven standard. 
I am pleased to see Ricoh taking advantage of  the 
GWG compliant preflight profiles, features and 

functionality offered by PitStop, which are integrated 
in TotalFlow Production Manager and TotalFlow 
Batch Builder.”

Didier Haazen, chair of  the GWG Compliance 
Subcommittee and senior Innovation advisor at VIGC, 
adds: “Ricoh has proven that preflight certification 
is important. Implementing OEM solutions helps 
Ricoh and the industry to quickly adopt the newest 
PDF standards and ensures predictability in the entire 
digital production chain.”

The GWG preflight certification is a validation of  
the prepress quality control specification developed by 
the GWG. It contains 14 different ‘variants’ aimed at 
different print market segments and output methods, 
all based on the ISO PDF/X-4 standard, but with 
additional conditions and restrictions relevant to each 
segment. The variants cover the majority of  common 
print applications and include web- and sheetfed 
CMYK and/or spot colour, plus magazine and 
newspaper advertisements. Because the certification 
is based on the PDF/X-4 standard, it also includes 
variants which allow the use of  RGB colors within 
artwork files as well as ‘live’ transparency to support 
the most sophisticated and up-to-date graphic arts 
workflows.

The test suite used in the certification process 
comprises 260 test files that cover aspects such as 
correct detection of  minimum image resolution, use 
of  correct color spaces, white and black overprint 
settings, ink coverage, spot color usage and naming, 
and more. File content that does not meet the necessary 
conditions is either flagged with an error message or 
with a warning, depending on the importance of  the 
issue and how it could affect output.

The Ghent Workgroup, formed in June 2002, is 
an international assembly of  industry associations, 
suppliers, educators and industry members from 
around the globe. The Ghent Workgroup’s 
objective is to establish and disseminate process 
specifications for best practices in graphic arts 
workflows. Since its inception fifteen years ago, the 
organisation has consistently produced numerous 
process specifications for PDF exchange, as well as 
developing useful tools for automating processes, 
testing and establishing consistent PDFs for print 
and publishing – all available free at: www.gwg.org. 

Members are comprised of  graphic arts associations 
including: BPIF (UK), CIP4 (Switzerland), CMBO 
(the Netherlands), ERA (Germany), Febelgra 
(Belgium), FESPA (UK), FTA (USA), Medibel+ 
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(Belgium), PDFX-ready (Switzerland), Printing 
Industries of  America (USA), UNIIC (France) and 
VIGC (Belgium). Vendor members include Adobe, 
Agfa, callas software, CHILI publish, Dalim Software, 
EFI, Enfocus, Esko, GMG, Heidelberg, Hybrid 
Software, Kodak, Océ, Ricoh, Quark, Ultimate 
Technographics, and Xerox IMPIKA.

Grup Maculart invests in 
Rapida 105 Pro

Grup Maculart in Cerdanyola del Vallès 
(Barcelona) is one of  Spain's leading producers of  
folding boxes and patient information leaflets for 
the pharmaceuticals industry. In August 2016, the 
company invested in a five-colour KBA Rapida 105 
PRO with coater and extended delivery in order to 
further enhance its productivity and capacity. The 
new press was unveiled to customers from the 
pharmaceuticals branch within the framework of  a 
forum-style event on the future of  pharmaceuticals 
printing, which also focussed on current trends and 
challenges in a highly specialised market.

The expected  boost in productivity has been 
realised thanks to the high level of  automation 
of  the Rapida 105 Pro. The list of  automation 
modules is sheer endless: LogoTronic Professional 
for data exchange between the MIS and pre-press, 
FAPC automatic plate changers, EasyClean ink 
ducts for fast ink changes, CleanTronic washing 
systems, DriveTronic SRW and fast roller exchange 

with AniloxLoader, inline quality assurance with 
QualiTronic ColorControl and QualiTronic PDF, 
an inspection tool which automatically detects even 
the tiniest printing errors through comparison to a 
reference sheet and is thus especially valuable in the 
sensitive pharmaceuticals segment. 

At the same time, the ErgoTronic console with 
wallscreen simplifies handling of  the press, which is 
equipped for mixed UV and conventional production. 
EES extraction and provisions for low-alcohol 
printing ensure a healthy working environment. The 
Rapida 105 Pro even takes on a rather futuristic 
appearance with its individual KBArt design.

Thanks to the Rapida 105 Pro, Grup Maculart is 
in a position to offer its customers both the best 
possible quality and the best possible price. That 
is especially important for the further growth of  
the company, which last year produced 69 million 
folding boxes and 77 million patient information 
leaflets. The more than 4000 m2 of  production space 
is shared with departments for large-format digital 
print and print advertising – and with Akewuele even 
a company which is specialised in the use of  scents 
and fragrances in marketing. 

Color-Logic tie with Vivid 
benefits customers

Color-Logic has partnered with Vivid Laminating 
Technologies, the leading European manufacturer of  
laminating equipment.  As a result of  the partnership, 
any colour digital printer can now produce 250 
different metallic colours from a single roll of  foil, The Rapida 105 PRO showed off  its best attributes during a presentation 

for pharmaceuticals suppliers.

Carlos Vilaplana (left), Sales director of  KBA-Lauvic, and Albert 
Majos, owner of  Grup Maculart and Akewuele, after exchanging 
contracts for the Rapida 105 Pro.
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using the Color-Logic Design Suite and the award-
winning Vivid Matrix Digital Foiling and Laminating 
System. Vivid offers both silver and rainbow 
holographic foils for this purpose.

Discussing the technique, Color-Logic director 
of  Sales and Marketing Mark Geeves says: "The 
partnership of  Color-Logic and Vivid Laminating 
Technologies enables any CMYK digital printer 
to produce 250 different metallic foil hues and 
gradations with their existing inks and toners.  The 
attention-commanding brilliance of  conventional 
cold foil is enhanced by the many Color-Logic special 
effects available to designers, and the simplicity of  
the Vivid system makes digital foiling available to 
anyone with a digital printer. The key benefit of  the 
Color-Logic and Vivid partnership lies in the ability 
of  printers to produce higher margin products 
with their current equipment, as well as attracting 
profitable new customers."

Vivid Laminating Technologies was voted 2016 
Supplier of  the Year by the British Association for 
Print and Communication.  Vivid is the leading 
European designer and manufacturer of  digital foiling 
and laminating systems, supplying to the printing 
industry for more than 30 years, and exporting to 
more than 50 countries worldwide.  

 

Foster Lifters to be 
delivered quicker now

Foster On-a-Roll lifters are now available 
for immediate shipment from a European 
warehouse directly to European and West 
Asian customers.  Announcing the arrangement, 
Foster CEO Ted Borowsky says: "Foster lifters are 
stocked in a number of  configurations to complement 
the various models of   roll-to-roll printers available 
in the marketplace.  In response to the popularity 
of  these lifters, Foster lifters are now available for 
shipment to customers directly from a warehouse in 
the Netherlands.  

Lifters for HP latex printers are particularly 
popular, as are those for AGFA, EFI and 
VUTEk superwide printers, as well as EFI Reggiani 
textile printers.  Foster lifters are available to handle 
media rolls as heavy as 450 kg (990 lbs), and as large 
as 80 cm (31.5 inches) in diameter.  Repair parts for 
Foster lifters are also available from the warehouse."

 For more than 65 years, Foster has provided 

finishing solutions for corporate users and businesses 
in the graphic arts industries.  Founded as Foster 
Manufacturing, the company simplified the name to 
Foster in 2015 in recognition of  a product line that 
has expanded well beyond cutters.  Throughout the 
Americas, Foster offers a complete selection of  quality, 
precision cutters and trimmers for wide format, 
sign-making and display graphics production.  As a 
worldwide HP partner, Foster provides a complete 
line of  lifters for handling the large media rolls used 
in grand- and large-format printing.  Foster products 
are distributed through a worldwide network of  
qualified graphic arts equipment dealers.

The Associated  Journals, a not-for-profit 
company founded in 1937 by Pandit Jawaharlal 
Nehru, has announced its plans to resume 
the publication of its Urdu newspaper, Qaumi 
Awaz, along with a digital version. Qaumi Awaz 
had temporarily suspended publication in 
2008, following which Urdu readers across the 
country felt its absence. 

Veteran journalist Zafar Agha has been 
appointed as the editor-in-chief of the paper 
as well as the digital property with immediate 
effect. He will be responsible for building and 
leading the team of Qaumi Awaz and its digital 
and related assets. Agha, a senior journalist 
and a well-known columnist with nearly three 
decades of print and electronic experience.

The publication’s tagline is ‘Freedom is in peril, 
defend it with all your might’. The publication 
and digital website will seek to give voice to the 
vision of Nehru and continue to occupy a liberal, 
progressive, secular space,  furthering the best 
values of the Freedom Movement—that of 
building a modern, democratic, just, equitable, 
liberal and socially harmonious nation, free of 
sectarian strife.

(Courtesy: exchange4media.com)

Qaumi Awaz to resume publication

<
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Rammohan Rao passes away
including Adalat as Sattam, and Shaktiman. He was 
lately teaching advanced English and Journalism at 
the Le Chatelaine school in Chennai.

(Courtesy: Mylapore Times)

World press calls for renewed 
solidarity

The Board of  the World Association of  
Newspapers and News Publishers (WAN-IFRA), 
meeting in Durban has called on the South African 
Government to ensure an environment that better 
protects media freedom and the independence of  
journalists, notably in the face of  proposed legislation 
that threatens a free press. The board drew attention 
to the Cybercrime Bill as an “assault on the right 
to digital privacy” and a threat to the protection 
of  journalists’ sources, while it also supported on-
going efforts to challenge the 2002 Regulation of  
Interception of  Communications and Provision of  
Communication-related Information Act.

The Board of  WAN-IFRA denounced the draft 
Prevention and Combating of  Hate Crimes and 
Hate Speech Bill, which would criminalise "bringing 
contempt and ridicule" onto figures of  authority, as 
well as the Film & Publication Board Amendment 
Bill, which broadens state power to censor content. 
The board also noted that the controversial Secrecy 
Bill could still be signed into law after parliament 
recommended President Jacob Zuma give it his final 
approval, despite vigorous opposition from media 
and civil society groups.

WAN-IFRA has expressed its deep concern that the 
government is considering a range of  measures “that 
will intimidate the press, promote self-censorship and 
silence criticism”. In order to address the shrinking 
space for independent journalism, WAN-IFRA has 
urged the South African authorities to adopt a more 
open, inclusive approach to dialogue and to work 
with media, legal and civil society organisations to 
craft legislation that seeks to enable, rather than 
restrict, a more positive environment for freedom of  
expression.

During its meeting in Durban, the WAN-IFRA 
Board also passed six other press freedom resolutions, 
calling on global solidarity for media facing extreme 
challenges in Botswana, Cameroon, Tanzania, 
Zambia, Mexico and Turkey.

I. Rammohan Rao, former Principal 
Information officer (PIO) who had 
served as a media adviser to four prime 
ministers, passed away at the age of  83. He 
breathed his last at the Medanta Hospital 
in Gurgaon where he was admitted for 

renal ailments, according to his family friends.
Hailing from Karnataka’s South Canara District, 

Rao started his career with the Information Service 
in the 1950s. He rose to become the principal 
Information officer, the top post in the Central 
Information Department. Known for his humility 
and efficient communication skills, Rao had served 
as media adviser to four former prime ministers — 
Rajiv Gandhi, V.P. Singh, Chandrashekhar and P.V. 
Narasimha Rao. He also served as media adviser to 
the governor of  militancy-hit Jammu and Kashmir 
from 1994 to 1996 when the state was under the 
governor’s rule.

(Courtesy: The Hindu)

T.S.V. Hari is no more

I. Rammohan 
Rao.

T. S. V Hari, a senior journalist and part 
of  the famed Giri Trading business of  
Mylapore in Chennai passed away on June 
1. He suffered a cardiac arrest. 

Hari began his career as a journalist while 
in his 20s; he worked for Indian Express. 
He made his name in reportage and field 

T. S. V 
Hari.

work on bonded labour which was widespread in 
Andhra Pradesh in the 1980s. He not only reported 
on the issue but personally led campaigns to rescue 
bonded labourers and bring them back to their 
homes amidst heavy opposition and high drama. 
Hari also reported extensively on other issues and 
ruffled many people in position. He also chose to be 
a political activist.

Hari was an associate of  writer-political 
commentator, Cho Ramaswamy and wrote for Cho’s 
Thuglak magazine under the pseudonym Venkat, 
and also reported for BBC Radio. His brother, T. S. 
Ranganathan says Hari was the man behind the Tamil-
dubbed version of  B. R. Chopra’s Mahabharata, which 
was a big hit of  the 1990s. Following that success 
he also dubbed several Hindi TV serials into Tamil, 
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The audience-focused era has 
arrived

The results of  WAN-IFRA’s annual survey depict 
an industry that is increasingly building loyal 
audiences around its high-quality journalism, as the 
shift to reader-based revenue continues. The World 
Press Trends survey includes data from more than 
70 countries, accounting for more than 90 per cent 
of  the global industry’s value. The data is provided 
by dozens of  national newspaper and news media 
associations, with additional information coming 
from global suppliers: Zenith, IPSOS, PwC and 
Chartbeat.

In its 2017 World Press Trends study, WAN-IFRA 
estimates that 56 per cent of  newspapers’ overall 
revenue came from circulation sales (print and 
digital) in 2016. “The shift from advertising to reader-
based revenue is reshaping the fundamentals of  our 
industry,” says WAN-IFRA CEO Vincent Peyrègne, 
who presented the key findings from the global study 
at the 69th World News Media Congress and 24th 
World Editors Forum in Durban, South Africa. “We 
have entered a pivotal moment,” he continued, “and 
more than ever our focus needs to be on our audience 
and producing high-quality, engaging journalism.”

Interestingly, the trend continues to emerge at a time 
when survey after survey reveals that people around 
the world are not only losing their trust in media, 
but societal institutions in general. “The decline in 
trust is the biggest risk we face as an industry, and all 
our efforts must be with the aim of  getting it back,” 
Peyrègne says. “We used to trade in attention. But 
trust is our new currency. Any decline in trust erodes 
the foundation of  our business: credible, first-rate 
journalism.” 

A fundamental shift in the newspaper business 
model took place two years ago, when reader revenue 
became the biggest source of  revenue for news 
publishers. Global digital circulation revenues grew 
by 28 per cent from 2015 to 2016, and a full 300 
per cent from 2012 to 2016, with the trend expected 
to continue.  Despite that, total global newspaper 
revenues fell 2.1 percent in 2016 from a year earlier, 
and are down 7.8 percent over the last five years. 
Advertising revenues continue to decline in most 
markets, although there are notable exceptions in 
Asia, Africa and Latin America. 

Michael Golden elected 
president of WAN-IFRA

During the 69th WAN-IFRA’s annual congress in 
Durban, South Africa, Michael Golden, vice chairman 
of  the Board of  New York Times, was elected 
president of  the World Association of  Newspapers 
and News Publishers. The association also appointed 
a new treasurer and a new president of  the World 
Editors Forum. Sixteen executives from leading news 
media companies were also elected to new terms on 
the Boards of  WAN-IFRA and the World Editors 
Forum.

Michael Golden was elected by WAN-IFRA 
members at the World News Media Congress, World 
Editors Forum and Women in News Summit in 
Durban, South Africa. About 700 publishers, editors, 
journalists, and other senior news executives from 
around the world attended the events, which continue 
through Friday.

Golden succeeds Tomas Brunegard, who was 
elected president of  WAN-IFRA in 2013. Together 
with Paul Verwilt (Mediahuis, Belgium), who was 
elected new treasurer of  the organisation at the same 
meeting, David Callaway (The Street, USA) and 
Kevin Beatty (Daily Mail Group), they will form the 
new presidency of  WAN-IFRA for the two coming 
years.
“What I was able to help the New York Times 

do, and what I'd like to help WAN-IFRA do, is to 
reverse some of  the current trends that are going 
on in the world. Media freedom is going the wrong 
direction in many parts of  the world. Building on 
the tradition of  WAN-IFRA to increase the dialogue 
about that, bring awareness to it, and underscore the 
importance of  the role that media plays in informing 
citizens and making society work better,” saysMichael 
Golden. “Being elected President of  WAN-IFRA is 
an honour and I take it as a vote of  confidence. It 
is the opportunity to build on what we've done, and 
help the professionals operating independent media 
adjust their business models and prosper.”

David Callaway, editor emeritus and CEO of  
TheStreet.com, USA, has been elected president of  
the World Editors Forum (WEF), succeeding Marcelo 
Rech, VP of  Journalism, RBS Group, Brazil. Helje 
Solberg, executive editor and CEO of  VGTV, Norway, 
was named the new VP at the annual meeting of  the 
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WEF Board. Callaway, a former editor-in-chief  of  
USA Today, took control of  TheStreet.com, as CEO 
and editor emeritus a year ago. He is credited with 
growing USA Today to the fifth largest digital news 
organisation in the US. Before joining USA Today in 
July 2012, he was the editor-in-chief  at MarketWatch 
and its predecessor CBS MarketWatch. Solberg is an 
award-winning investigative journalist and author 
who has worked on several Norwegian papers.   

The new board members of  WAN-IFRA are: 
Nicolas Corneau, deputy general manager Groupe 
Centre France La Montagne, representing UPREG, 
the French Regional Publishers Association; Patrick 
Daniel, deputy chief  executive officer, Singapore 
Press Holdings (SPH), representing WAN-IFRA 
Regional Committee  for Asia Pacific; Edith Dankwa, 
representing PRINPAG, the Independent Publishers 
Association in Ghana; Ishmet Davidson, director, 
Print Media Media24, South Africa, Member of  the 
WAN-IFRA Regional Committee for Africa (South 
Africa); Sophie Gourmelen, publisher, le Parisien – 
Aujourd’hui en France; Peter Mertus, CEO News 
and Media Holding representing the Slovak Press 
Association; Tove Nedreberg, CEO Adresseavisen, 
Representing MBL, the Norwegian Media Businesses' 
Association; Sergey Okhrimenko, Segodnya 
Multimedia - Representing UAPP, the Ukrainian 
Association of  Press Publishers; Gunnar Siiner, 
CEO Raadio Kadi OÜ, representing EALL - Eesti 
Ajalehtede Liit, the Estonian Publishers Association; 
Cristina Soares, COO and member of  the Board, 
Publico,  APImprensa (Portugal); and Rick Stunt, 
Group Paper director, Dmg::media, United Kingdom, 
representing WAN-IFRA’s World Printers Forum.

New members of  WEF Board are: Joanne Lipman, 
editor-in-chief, USA Today, USA: Ritu Kapur, CEO 
of  TheQuint.com, India; Stephen Rae, editor-in-
chief, Independent News and Media, Ireland; Martha 
Ramos, editorial director, OEM, Mexico; and Warren 
Fernandez, editor-in-chief, SPH, Singapore.  

Portugal to host WAN-IFRA 
Congress in 2018

The World Association of  Newspapers and News 
Publishers (WAN-IFRA) invites the world's press to 
attend the 70th World News Media Congress and 
25th World Editors Forum, which will be held in 
Estoril, Cascais, Portugal, from 6 to 8 June 2018. “It 

was time for us to return to Europe to celebrate our 
70th anniversary in a country with an exceptional 
heritage,” says Vincent Peyrègne, CEO of  WAN-
IFRA.  
“Portugal’s vibrant culture and dynamic media 

scene serve as an ideal setting for the global media to 
gather. Like 70 years ago, we have entered a pivotal 
moment when trust in discerning media providers is 
increasingly precious. The shift from advertising to 
reader-based revenue is reshaping the fundamentals 
of  our industry, increasingly focused on audience, 
new forms of  collaboration and alliances, and 
engaging, trust-based journalism and solutions,” says 
Peyrègne.

The 70th World News Media Congress will be 
held at the Estoril Congress Centre in the city of  
Cascais on the outskirts of  Lisbon. Registration 
and information about next year's Congress and 
Forum can be found at wan-ifra.org/portugal2018. 
The event will be organised in partnership with the 
Portuguese Publishers Association (APImprensa). 
“We hope to not only contribute to an unforgettable 

celebration of  WAN-IFRA’s 70th anniversary but 
also to strengthen the relations between Portuguese 
publishers and their peers around the world,” says 
João Palmeiro, Ppesident of  APImprensa. “We thank 
WAN-IFRA for this opportunity to provide the 
platform for a debate in which civil society groups, 
international institutions, tech entrepreneurs and 
news businesses can work together to preserve the 
values of  a free, healthy and independent press in 
today’s society.”

Can Dündar receives Golden 
Pen of Freedom Award 

The Golden Pen of  Freedom, the annual press 
freedom award of  the World Association of  
Newspapers and News Publishers (WAN-IFRA), 
has been awarded to Turkish journalist and former 
editor-in-chief  of  Cumhuriyet newspaper, Can Dündar. 
The award, made in Durban during the opening 
ceremony of  the 69th World News Media Congress 
and 24th World Editors Forum, recognised Dündar’s 
outstanding work in upholding the values of  a free 
press along with his unwavering support for Turkish 
colleagues, some 150 of  whom are currently in jail.
“Journalists need courage because there is a cloud 

of  fear hanging over them - fear is everywhere, and it 
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is so powerful,” said Dündar in his acceptance speech. 
“I come from the biggest prison for journalists in the 
world: currently 150 of  my colleagues are behind 
bars in Turkey, and imprisoning one member of  the 
press intimidates hundreds of  others.”

Following a July 2016 failed coup attempt, the 
government of  Turkish President Recep Tayyip 
Erdoğan has clamped down on an already stifling 
environment for independent media by using the 
penal code, criminal defamation legislation, and 
the country’s anti-terrorism laws to punish critical 
reporting. Journalists are facing growing violence, 
harassment, and intimidation from both state and 
non-state actors. Along with unprecedented numbers 
of  arrests and imprisonment, often for supposed 
breaches of  national security laws or for collusion 
in anti-state activities (for which there is rarely any 
evidence presented), the Turkish authorities have also 
reportedly shut down some 150 media organisations 
since the coup attempt.
“We are gathered here to celebrate journalism, 

honour a fearless, principled editor-in-chief, and 
denounce the appalling situation that has been 
unfolding for press freedom in Turkey,” affirmed 
Dave Callaway, World Editors Forum president, 
editor and CEO of  The Street. “Journalism is not a 
crime. Turkey must immediately and unconditionally 
free all journalists in jail because of  their work,” 
Callaway said. “Restoring media independence and 
guaranteeing press freedom should be an absolute 
priority for anyone with an interest in seeing Turkey 
succeed.”

Can Dündar, a journalist for nearly 40 years, has 
worked across magazines, daily newspapers, and 
television. He was dismissed from his post at Daily 
Milliyet in 2013 in a decision widely believed to have 
been a result of  his critical commentary of  the 
government’s handling of  the Gezi Park unrest. 
He was transferred to Cumhuriyet, Turkey’s oldest 
newspaper, where he was named editor-in-chief  in 
February 2015.

In November of  the same year, Dündar was 
arrested together with his colleague, Ankara bureau 
chief  Erdem Gül, following the publication of  an 
article alleging Turkey's intelligence services had 
attempted to send arms to Syrian rebel groups. 
President Erdoğan had previously claimed the trucks 
were delivering humanitarian aid. Authorities revealed 
the two journalists had been arrested for “knowingly 

and willingly aiding an armed terrorist organisation”, 
“membership of  a terrorist organization”, and 
“obtaining and exposing secret state documents for 
means of  political and military espionage”. 

Had their cases gone to trial, they would have both 
faced life imprisonment. After spending 92 days in jail, 
the pair was released on 26 February 2016 after the 
Turkish Supreme Court decided that their detention 
was an “undue deprivation of  liberty”. Since June of  
that year, Can Dündar has lived in exile in Germany; 
having survived an assassination attempt outside an 
Istanbul court – for which the gunman spent just 5 
months in jail – he decided it was too dangerous to 
continue living in his homeland. There are currently 
six arrest warrants against him in Turkey.
“As a leading member of  the global freedom of  

expression movement, the voice of  WAN-IFRA has 
been a constant, denouncing the attacks, the jailings, 
the closures and the lack of  guarantees for journalists 
to carry out their profession unhindered,” said 
Callaway. “We cannot let up; our Turkish colleagues 
need our support now, more than ever.”

International Color Quality Club 
will now include magazines

For the first time since its  launch in 1994,  WAN-
IFRA's International  Color Quality Club (INCQC), the 
worldwide quality printing competition, 2018–2020, is 
now open to all newspapers and magazines. Printing 
higher-value products and periodicals has become a 
global trend. From Canada to Australia, newspaper 
printers are bringing the production of  magazines 
into their portfolio. With the current industry trends, 
it was only logical to include magazines in the 
International Color Quality Club in WAN-IFRA's bi-
annual competition.

With the incoming competition, the International 
Color quality Club is open to the following categories 
of  participants:

Newspapers that print according to coldset • 
standard (ISO 12647-3)
Newspapers using dryers or UV systems• 
Newspapers with exceptional production • 
conditions (tinted or dark paper, flexographic 
printing, inkjet printing, etc)
Magazines, printed in sheetfed offset, heatset or • 
gravure
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Applications are open until 31 December 2017. 
Registration is now open for the next session 2018–
2020. Early registrants benefit from a free pre-check 
in the autumn of  this year. Publications from Belgium, 
Brazil, Colombo, Finland, Germany, Malaysia 
and Panama are already registered. Test prints will 
run from January through March 2018. You will 
receive an individual performance report after each 
competition month. The next test period will run 
under the motto, ‘Fly higher by proving your great 
colour printing’ from January through March 2018. 
Results will be announced in June, and club members 
will be honoured in October 2018 at the IFRA World 
Publishing Expo in Berlin.

Once every two years since 1994 the World 
Association of  Newspapers and News Publishers, 
WAN-IFRA, has offered newspapers worldwide an 
opportunity to demonstrate their colour printing 
excellence by organising a print-quality competition. 
The International Quality Club is an initiative powered 
by WAN-IFRA's World Printers Forum. Newspapers 
that succeed in qualifying for inclusion in the list of  
the world’s best printers can draw on this distinction 
to optimise their work processes, motivate their 
personnel, improve their standing among their readers, 
and impress demanding advertising customers. The 
list of  winners announced in June 2016 for the period 
2016-2018 is available at the following link: www.wan-
ifra.org

Successful newspapers and magazines are awarded 
membership for a two-year period in the exclusive 
club of  top-quality titles. The world contest is 
based on objective measurement and the judgement 
of  international industry experts. ISO printing 
standards are the foundation of  the evaluation.  Club 
membership is open to all companies that show they 
can produce high quality publication consistently 
over a time period of  three months (January through 
March 2018). 
For more information visit www.colorqualityclub.
com or contact Manfred.Werfel@WAN-IFRA.org or 
N.Prabhu@WAN-IFRA.org.

Media industry to clock Rs 
291000 cr by 2021: PwC report 

India’s and media sector is expected to grow 
steadily over the next four years as per PwC’s Global 

Entertainment and Media Outlook 2017-2021 report 
unveiled. According to the report, the industry 
is expected to exceed INR 291000 crore by 2021 
growing at a compound annual growth rate (CAGR) 
of  10.5 per cent between 2017 and 2021.

TV subscription revenues are expected to grow 
from INR 52755 crore in 2016 to INR 90713 crore in 
2021 at a CAGR of  11.6 per cent. Publishing in India 
is expected to grow from INR 38601 crore in 2016 to 
INR 44391 crore in 2021 at a CAGR of  3.1 per cent.  
India’s internet video segment has produced revenues 
of  INR 560 crore in 2016 and will grow at 22.4 per 
cent CAGR to reach a new high of  INR 1540 crore 
in 2021. 

(Courtesy: exchange4media.com)

RedInk Awards for Vinod Dua, 
Raj Kamal Jha

The Mumbai Press Club’s RedInk Awards for 
Excellence in Journalism 2017 were presented 
on June 7 in Mumbai. Veteran journalist Vinod 
Dua, considered among the country's first 
psephologists, was conferred the Lifetime 
Achievement Award for his contributions to 
journalism in "different formats and subjects.'' 

Indian Express chief  editor Raj Kamal Jha got 
the Journalist of  the Year Award for the overall 
coverage of  the global money laundering scam 
known as The Panama Papers. Govind Tupe 
of  Sakal was given a newly instituted award, 
Mumbai's Star Reporter, for his reports on the 
offices of  cabinet ministers being brought under 
the purview of  RTI. 

Maharashtra Chief  Minister Devendra 
Fadnavis was the chief  guest. He said that 
he does not believe that there is threat to the 
fourth estate. "Constructive journalism has its 
own value. And we always are open to criticism," 
he said. This year, the RedInk team received 
over 1500 entries across various categories, a 
significant jump from last year.

(Courtesy: The Times of  India)
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July 5-6, organised by WAN-IFRA, 
in Jakarta: New Content Format 
for Millennials. More details from 
wilson.leong@wan-ifra.org

July 11-12, organised by WAN-
IFRA, in Singapore: Engaging 
Audiences with Data Journalism 
Workshop. More details from jen.
teo@wan-ifra.org

July 13-14, organised by WAN-
IFRA, in Singapore: Rise of  Long 
Form Storytelling Workshop. 
More details from jen.teo@wan-
ifra.org

July 18-19, organised by WAN-
IFRA, in Mumbai: Magazine 
Design. Details from vijayalakshmi.
murali@wan-ifra.org

July 20-21, organised by WAN-
IFRA, in Mumbai: Newspaper 
Design. More details from 
vijayalakshmi.murali@wan-ifra.org

2017

July

August

August 10-11, organised by INMA, 
in New Delhi: INMA South Asia 
News Media Conference. Details 
on INMA website

September

September 12-14, organised by 
WAN-IFRA, in Chennai: WAN-
IFRA India 2017 Conference. 
More details from  sureshbabu.kr@
wan-ifra-ifra.org / vijayalakshmi.
murali@wan-ifra.org

October

October 2-3, organised by WAN-
IFRA, in Zagreb, Croatia: Video 
Action Days. More details from ralf.
ressmann@wan-ifra.org/ virginia.
melero@wan-ifra.org

October 2-6, organised by 
WAN-IFRA, in Chicago/ New 
York: Study Tour: New Digital 
Business. More details from nicole.
frankenhauser@wan-ifra.org

October 10-12, organised by 
WAN-IFRA, in Berlin: Digital 
Media World 2017/ Print World 
2017. More details from Manfred.
Werfel@WAN-IFRA.org

October 10-12, organised by WAN-
IFRA, in Berlin: IFRA World 
Publishing Expo/ DCX Digital 
Content Expo. More details from 
a.kluge@publishing-exhibition.org

October 18-19, organised by 
FESPA, in Bangkok: FESPA Asia 
Congress. Details on the FESPA 
website

November

November 14-16, organised 
by WAN-IFRA, in Buenos 
Aires, Argentina: Digital Media 
LATAM/ LATAM Digital Media 
Awards. More details from  nicole.
frankenhauser@wan-ifra .org/ 
rodrigo.bonilla@wan-ifra.org

November 29-30, organised by 
WAN-IFRA, in Nairobi, Kenya: 
Digital Media Africa 2017/ 
African Digital Media Awards. 
More details from  ralf.ressmann@
wan-ifra.org/ virginia.melero@
wan-ifra.org

October 19-20, organised by WAN-
IFRA and News Media Alliance, in 
New York: North American Digital 
Media Awards/ Digital Media 
North America 2017. More details 
from raquelgonzalez@wan-ifra.org 
michelle@newsmediaalliance.org

October 23-27, organised by WAN-
IFRA, in New York/ Washington 
DC: Study Tour: The Super 
Social Newsroom. More details 
from  nicole.frankenhauser@wan-
ifra.org

October 26-27, organised by INMA, 
in Dallas, US: Subscriptions 
Model Summit/ Video Revenue 
Summit. Details on INMA 
website

October 31 – November 2, 
organised by WAN-IFRA, in 
Singapore: Digital Media Asia 
2017. More details from wilson.
leong@wan-ifra.org

October 31 – November 3, 
organised by IPEX, at NEC in 
Birmingham, UK: IPEX 2017. 
More details at http://www.
informaexhibitions.com 

September 13-15, organised by 
FESPA, in Johannesburg, South 
Africa: FESPA Africa. Details on 
the FESPA website

September 20-22, organised by 
INMA, in Lima, Peru: INMA Latin 
America Media Conference. 
Details on INMA website

September 21-23, organised by 
FESPA, in Mexico: FESPA Mexico. 
Details on the FESPA website

September 25-29, organised by 
INMA, in Oslo, Norway: INMA 
Media Viking Week. Details on 
INMA website
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Yes, digital publishing is here to stay

Tablets might still be a niche market in India, but they are a rapidly growing and promising 
new media channel for newspaper publishers. Digital publishing to tablets is another step 
in the ongoing evolution of the media industry. This change forces publishers to define 
an effective multi-channel publishing strategy, enabling them to effortlessly address any 
channel and to monetise new channels such as tablets successfully. A special report by 
Stefan Horst
                                               
                    >>> more

Dinamalar surges forward on the new media front

A 60-year-old newspaper has adapted and moved with the times, and moved quickly.  Its 
Web site attracts more than two million unique visitors and more than 190 million page 
views a month; its iPhone, iPod and iPad applications have recorded a substantial number 
of downloads and page views, with various apps being made available on the Android 
platform as well. All run and managed by a small team that is highly focused on delivering 
value to users as well as clients, and it has paid off well. Sashi Nair reports on the Dinamalar 
new media success story
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29th November 1814. The London Times was the first newspaper to be printed on the double-cylinder press (above) designed 
by Friedrich Koenig and Andreas Bauer. Trained printer and untiring inventor Friedrich Koenig travelled to London in 1807 to 
realise his idea of a steam-driven printing press. While there, he met precision engineer Andreas Bauer and, in November 
1814, The Times became the first newspaper to be printed on their double-cylinder press. This laid the foundation for printing 
on an industrial scale and for access to print media for a much broader section of the population. KBA is all set to celebrate 
200 years of its founding. For more, see page 16.

A JOURNEY FROM CYLINDER PRESS TO DIGITAL PRINT


